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Revitalisation of Heritage and Cultural Tourism in South Africa
Parliamentary briefing by NDT
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Cultural Tourism:

* Refers to cultural aspects which are of interest to the visitor and can be marked as such,
including the customs and traditions of people, their heritage, history and way of life (White
Paper on the Development and Promotion of Tourism in South Africa,1996).

Culture:

* ltis aset of distinctive spiritual, material, intellectual and emotional features of society or a
social group. It encompasses, in addition to art and literature, lifestyles, ways of living
together, value systems, traditions and beliefs (UNESCO, 2001)

Heritage:

*  According to the White Paper on Arts and Culture, heritage is the sum total of wildlife and
scenic parks, sites of scientific and historical importance, national monuments, historic
buildings, works of art, literature and music, oral traditions and museum collections and their
documentation which provides the basis for a shared culture and creativity in the arts (White

Paper on Arts and Culture,1996).




Heritage and Cultural Tourism is a rapidly and competitive emerging niche within
the domestic and international markets;

However this segment of tourism is still not well recognized and under -
presented within the South Africa tourist markets:

Traditionally , in South Africa the tourism marketing focused more on “Safari Type
* or “Natural Environment type” of tourism initiatives:

More than 50% of tourist activity in Europe is driven by cultural heritage and
cuttural tourism in particular (OECD,2009);

UNWTO estimates that heritage and heritage and cultural tourism accounts for
40% of international tourism (UNWTO,2007);




* Trends illustrate that heritage and cultural tourism in particular, provides a unique
opportunity for cultural exchange and the participation of both tourists and local
communities in tourism activities and initiatives:

*  Research also reveals that the domains of the arts, culture, heritage and tourism
coexist, despite the inherent tensions between heritage conservation and
tourism development.




Partnership between NDT and DAC;

MOU to be finalised:;

Steering Committee established

The DAC in consultation with NDT and other stakeholders has produced a strategy
on ‘Mzansi’s Golden Economy’ towards unlocking the economic potential of the
creative industries — Arts, Culture and Heritage — in South Africa:

Both the Departments have joined forces to develop the ‘National Heritage and
Cultural Tourism Strategy(2012)’";
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» Realising the global competitiveness of South
African heritage and cultural resources through

tourism develop

AT

Unlock the economic potential of heritage and
cultural resources through sustainable tourism
development;

+ Raising awareness of the ability of heritage
and cultural tourism to coniribute towards
social cohesion

To provide an integrated framework for the
development and promotion of Heritage and
Cultural Tourism products, for economic
development and sustainable livelihood at
community grass-roots level;
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The strategy recommendations include the following:-

»>As a point of departure, the further development and active promotion of the eight World
Heritage Sites, in South Africa, as anchor tourist atfractions to stimulate domestic and
international tourism;

»>WHS are the “low hanging fruits” due to their globally significant status:;

> Number of important issues to be solved in WHS:

»>Important to pay attention to what is already in place before embarking on new products;

» Implementation started with Indaba as the following slides will explain




 Clegg brings culture to life

Yentorclay theve wars a Buts In the bally of brdebsa av
ksl iepend Johny Cligy inriedistedd i o
A1l hetapo SOOI seyvion.

THE ICRA D SEUNGIDY tew adifhon 1 T, yenrs
Programne, named atier Mauth Afice's many foygod
teirtpiie. veos devned 1 e ol bustomsts Iy,
by roviding an Gppeauely for ARALIsE iadact
Fwmetsn feveit thiie ollting 1 o coom G0 wils
INNEATAeS buyers 36 Just ome Ltlinig

Thw thire sestims, hekd ol Satucday, butktay ang
Moewlay toguped an thie aosas oF (0win b wih
South Atk 4 hos thez pialentiat bo realty 41 1tsest ppan

Arspapitlste wransel, adeniure 1w and cillin:
At dsitage minin.

Tras ui Al romeont ol sievd dalling, o 1otal o 2%
BRIt vt seboctesd B prosen at pah <oy sinn

Ihtre witvn attrirtesd twe wltone MWI Beplaps watan
we sl € By e
evnne wulten-y 0F thi countiy aad i his guuiney
0afued Haesanish A LA fegtindd That e b {oelay

ALt the anmgolils weuon, Uag (it s 100300
maske conirience thal wal g0 aitendad by
Fpaliiew vt Jauram Lpor Graial, Zugiley
AMariitals wlie mas a1 Il abat 10 st diegatry
sbrout T Kataamal Beyrat it ol Towinmes lentagr
ot Cute Toutivn Sty

AP MR LY et That (g is wleere ths
IS BT OB a Lamyertations #msge,
IR TP TR B varusiles " unnd by

MUt tasu UMDY by ATHRE L s
LA sl e pn bobs Wt 1, T ool
averteat CUlum et gl ab Gpparlainly
S nl madoloe v (e e 4 it
AR Aot 1 I PR IR TR s € B by

Wbty 3 Dt Jor vt arar Bemestage et fron befs, 4

Brirtoo dieena,

S T

Ut dratibatan is promuted Iegely s vitan
Eyin sapueren s T Hentagy gl H Tosireirie
Staliggy Mbmnwleipns that cothpe phg Ledaue
FrprnEvey ate N TASEW GO (HANANG T

ogs i I Sty A s el 1 Btk
tourth Glotrally, cultuse
FU YT afwat 420 perent of b
rtennohat ponint i Wt

Sor dwpres, U shomotle sy W o

ol e
gt (v LT oilimds Uyt ver
Dz Copawd L i otap ol by

Pl

A0

LA

oy M. SO EnE T batal Saeth A Foutivin O E sy otove Dffiore

Wiay Glherwess: sl by bl it b 16

“Hrvinng v Sy 31 s 18 et osp sty
Bt 31t ot ik, ey aniay 12 Hane Badl
Shie Lot L a4 o 3w T e of Indatu? sl
A geretn e of W I gl eanguay,
Sakobruli Safans At Tiaars

TN ST ASIBI Va8 O
et PRI Y Naaily and
R e, 0L s 1 BRaen e B!
Bmnnaiy erpubenbot of Hie Dig Piste Kinibetky, bbe
Ol Ehe edaln by ial preseateg,

I LUHLIINY T it s
trenatapally g b an
P




LES 3R Y

54 @Xpress

iy pa

With Heritage tourism becoming ind dairaly popuar, _
Indwe expiores S Tou«sir's new strategy o
promote culturslly-significant sites

E
:i

DEMPOATLIN > GAFE TOWN v DUKARA 2 EASE TOYION w NRANRGH
KEHEERLLY «LUBUMER KN

Tounsm
REPUBLIC OF SOUTH AFRICA




Going forward in promotion:-

* Production of a DVD (audiovisual material) on the promotion and marketing of World Heritage
Sites in SA;

* For 2013 Tourism Indaba the NDT in partnership with SAT will organise a_ Heritage and
Cultural Tourism Pavilion - focusing on the display of the 8 World Heritage Sites as well as
national heritage sites and other heritage and cultural tourism products.
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e Standing Committee of WHS Steering Committee

* Partnering with DAC, DEA on 40t Celebrations of UNESCO Conference
in September |
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* National Liberation Monument
e Dinosaur Interpretative Centre in Golden Gate
* First People of the Planet Project in Graaf-Reinette

S R R A O e i A A AL e 308 AT o AL 25 b G B il .54 ) R

.

* Working with Provinces to identify other projects outside the scope of E
the above-mentioned projects a[
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An Integrated Approach to Sustainable Heritage and Cultural Tourism Management (Mutual
Beneficiation Model)
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