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Background, Context
and Legislative basis

+ provides for the
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Background, Context
and Legislative basis

-+ as all forms of mass communication,
including printed publications, radio,
television and new electronic platforms

for delivering content.

-+ as the development of the media
© environment and infrastructure, so that
historically disadvantaged communities
and persons have access to the media

. as owners, managers, producers and
consumers of media.






OBJECTIVES OF THE AGENCY IN TERMS
OF THE ACT




The provision of grants and subsidies — both to
individual media projects and to create an enabling
environment for media development and diversity

Leveraging resources and msuppbﬁmthrodgh te'ch'n'ic':al
assistance |
Conducting and funding research

Facilitating capacity building
Advocacy for media diversity




INTRODUCTION
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Information and knowledge are at the very
core of socio-economic development
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capacity to learn (and unlearn) is crucial to
SOCio-economic success

=1 Risk of reinforcing prevailing
socioeconomic inequalities




- ST

E Media are carefully
icrafted constructions

(gatekeepers)

shaping the attitudes, |
. ideas and behaviors |




INTERNATIONAL STDS ON MEDIA
PLURALITY AND DIVERSITY

Diversity refers to the variety of diff. programmes, publications &

services available whereas plurality is about the choices that people
can make between different providers of those services.

Characteristic of democracies to ensure that media do not
transgress much needed boundaries

Inter-American Court: “It is the mass media that make the exercise of

freedom of expression a reality. This means that the conditions of its
use must conform to the requirements of this freedom... ”
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Introduction

Constltutton and th ‘

.E:Comm.unl.catlons Act of 2¢ 005, - Promotion

/F/reedom of speech acc

Chapter 9 of the Constltutlon wh!ch__se_ |
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Journalistic
privilege

Constitutional
guarantee of media
freedom

RESPONSIBILITIES

13



Introduction

/fhe democratic Pa '
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To illustrate the points using a body of evidence based
Research reports




Research Reports




Research Reports

| ."'In the f nancual year 20@4{5 th i
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Trends of ownership and control of media (2009)

=
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MEDIA OWNERSHIP

CONCENTRATION
OF MEDIA
OWNERSHIP

POLITICAL,
CULTURAL
AND

ECONOMIC ¥ gty |svirvozive
SPACE D

Four print media groups whose editorial
comments all read the same cannot be the best
that democracy has to offer South Africans.
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Trends of ownership and control of media (2009)




THE CURRENT STATE OF TH.E MEDIA -- CLIMATE ASSESSMENT
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THE CURRENT STATE OF THE MEDIA -- CLIMATE ASSESSMENT
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THE CURRENT STATE OF THE MEDIA -- CLIMATE ASSESSMENT

Accordsng to AII Med'f"*‘

/ reach of over 83 '8?” 4
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and ownership) S

They are mostly pnnted m Engllsh-
Ianguages
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THE CURRENT STATE OF THE MEDIA -- CLIMATE ASSESSMENT
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The MDDA report |nd|c_:ates that about : 4'0' .m‘l||IO |




Research results done on behalf of MDDA

25, 5% HDI shareholding, Media ..24_-,_«:h.asw135%
Newspapers have no HDI partlcupatlon S




Newspaper Owners with at Least 3 Titles
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No of titles

THIS INCLUDES ALL COMMUNITY AND NATIONAL PAPERS

B Danie O«Reilly

H Willie Esterhuysen
Zoutnet

B The Witness

B Zululand Observer
Citi Newsroom CC
01 Rising Sun

A Sky Blue Media

3 Tshwane Sun

1 Tabloid Media

[ Mooivaal Media

O Avusa

Media 24

o1 independent Newspaper%
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Magazine Owners with at Least S5 Titles

60 -

55

50

40

30

20
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SOURCE: Z-COMS

Magazine Titles

Number of titles

M Media24

Ed Caxton

[3J Avusa

O New Media Publishing
DI Highbury Safika Media
B Primedia Publishing

M Cape Media Corporation

LI Medpharm Publications {Pty)
Ltd

M Ramsay Son & Parker
B3 Now Media

El Publishing Partnership
I Technews Pubiishing
Panorama Publications
I Picasso Headiine

E2 Future Publishing

& EE Publishers
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PRINT MEDIA OWNERS (as at June 2009)

No. of Wholly Owned No. of Magazine §

Owner . HDI Foreign Listed White Newspaper Titles ()  Titles =
Caxton 0% 0.0% | 49.03% | 50.97% 89 39
Avusa 25.5% 0.0% 58.2% | 16.48% 23 32
independent 0.0% 100.0% 0.0% 0.0% 28 0
Newspaper
Primedia 50.0% 0.0% 0.0% 50.0% 0 15
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PRINT MEDIA OWNERS
(as at Nov 2010, with AVUSA update only)

No. of Wholly Owned

No. of Magazine

HDI Foreign Listed  White Newspaper Titles () Titles
Mdiaz4 - -~ 0.0 8% | 5 -
Caxton 0%  0.0%| 49.03% | 5097% 89 39
Avusa 51.38% 23 32
Independent 0.0% | 100.0% 00%({ 0.0% 28 0
Newspaper |
Primedia 500%|  0.0%|  0.0%]| 50.0% 0 15
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A government newspaper focused on communicating
government programmes and policies including socio-
economic opportunities

i e Lot Tt b

e A monthly print run of 1, 7 million copies distributed in all
provinces, in large part door-to-door in deep rural, rural and

peri-urban areas. To date more than 50 million copies have been
published |

e Published in Braille and a web version
e Not a commercial competitor to commercial media.

The initial outcry by the media against this
initiative was quite revealing
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The magazine is the only one of its kind Catering for public
sector/government Managers and is published under the payoff
line: The magazine for public sector decision-makers.

* The monthly magazine has got a print run of 10 000 copies. The
electronic version which is updated monthly can be accessed on
WWW.ECiS.gov.za - |

* Information needs of senior
the SA commercial media.




Research results done on behalf of the MDDA

'The MDDA report 2009 states that four.‘-Iarge'-medlaz--companles domlnate the space w1th
g the pa ‘ s (8 n‘d*-_}'41 co-




GOVERNMENT ADVERTISING

Generating cost savings government-wide through bulk buying and

other cost saving mechanism:.

R

Budgel

campaigns.

* Broaden our target m range of the
public. "‘ &

* Increase reach which will re n e to

the message.

* Increased frequency, allowing the pu
opportunities to be exposed to messages. ™

Bl Benefit of centralized media buying for Media includes, being able
to work with government from a central point.

* Media Houses don't have to open accounts with different
government departments. GCIS is known for settling accounts
within the 30 days stipulated by Treasury; therefore accounts will
be settled in time.
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Content diversity is not only confined to diverse voices, but

also diversity of program type, language, gender and
demographic diversity.

S ——— )

A healthy democracy depends on a culture of dissent and
argument, which would be extinguished if there are only a
limited number of news provider and opinion makers.
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Need to enhance the composition of newsrooms so that
they represent the diversity of the South African society




More fundamentally,'the scorecard system equat
rac:ahsation o ST

Transformation of media
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Transformation of media

ane Duncan in her ‘The: prmt medla transf.o rmation dilemma’ paper published i

”March 2011 says .

o' hat when black




Media Monitoring Africa Report -
Race and Migration in the Community Media: Loca] stories,
common stereotypes

L coverageW'ththegreatefpmp tic
~ Police being the second most




Media Monitoring Africa Report -
Race and Migration in the Community Media: Local stories,
common stereotypes




Media Monitoring Africa Report -
Race and Migration in the Community Media: Local stories,
common stereotypes

" Key Findings of MDDA funded MI




Media Monitoring Africa Report -
Race and Migration in the Community Media: Local stories,
common stereotypes

[

29%_ 2% 1% o
a%. "\ 1 —9%

=® Black

® VWhite

25%

# Coloured
® Indian

® Many

66% = Other

Chinese




Distribution (including sales) and Printing Costs affecting the
Small Commercial and Community Print Media Sector in

South Africa 2006 Report




Distribution (including sales) and Printing Costs affecting the
Small Commercial and Community Print Media Sector in
South Africa 2006 Report




Distribution (including sales) and Printing Costs affecting the
Small Commercial and Community Print Media Sector in
South Africa 2006 Report

 and especially syndicatio

"'On FINANCE,
- above, the be
universities; SMM lopn
- sphere. Prominence gained for
enhance its negotiating f




Distribution (including sales) and Printing Costs affecting the
Small Commercial and Community Print Media Sector in
South Africa 2006 Report

ther major media houses 'pr
.’:;;publlshlng houses o




Market summaries analysis, Gauteng Enterprise Propeller, March
2009

| f40% share of medla Spéhd vert
L V"'_fgmagazmes and newspapers:re 'llaln!ng;-s_const"’“
?.:prmt S e -




Market summaries analysis, Gauteng Enterprise Propeller, March
2009




Employment Equity

'has on South Afruca‘n-s.;:.---- The Néﬂénél”Conferehce;.




Employment Eqmty

4 _2011 SADC Gender Protocol Barometer notes that?




Racism in the media — HSRC Report
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Racism in the media

‘fcurrent system'
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Research recommendations in general ...




Challenges highlighted through the different reports

research S
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Transformation of Media




Transformation of Media

 :_ | ,;:;medié companles to be mdep__ __
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| Migration of news between the international and domestic
=4 media space has become even more rapid within the virtual
! global community
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Media to develop greater research capacity to avoid blindly
replicating the news items on the domestic media agenda.
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Perceptions & sometimes falsehoods of writers
from Western countries serve as opinion makers/
shifters to the public broadly and also political
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Conclusion and recommendations




Conclusion and recommendations

// _

The South Afncan mfﬂ 7
| would brlng about &g I
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Conclusion and recommendations

« All stakeholders should collectively diagnose
transformational objectives and targets.




Way forward

Parliamentary Indaba, Sept 2011
- * Is media charter a solution?

- *Should the possible anti-competitive behaviour in

the value chain {(publishing, printing, distribution
and advertising) be probed? .

* Should print media be encouraged to contribute
to media development and diversity (through
MDDA) by legislative prescription?

Jointly with PMSA and GCIS, conducting a
- research to update information:

= * Ownership in terms of MDDA Act
.+ B-BBEE certificates in terms of BBBEE Act
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CONCLUDING THOUGHTS Y

[ Media to develop indicators of good performance which will

ensure a more measured approach towards media’s

contribution to the developmental agenda.

—

/‘

(UNESCO) 5 principal media development categories — Guide

to promote freedom of expression, pluralism and diversity /\\

I —————
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THANK YOU

“Early in life | had noticed that no event is ever correctly reported

in a newspaper” -
George Orwell (1903-1950) British novelist, essayist, and critic.

“The man who reads nothing at all is better educated than the

man who reads nothing, but newspapers” -
Thomas Jefferson (1743-1826) Third president of the United States.
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