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IMPORTANT NOTE: 

 

The analysis presented here has been completed in a short time-frame, 
to provide an overview of the transformation status of the advertising agency. Every effort 
has been made to verify the contents of the information supplied, but we reserve the right 
to make changes in the final report, based on a thorough review of the advertising 
agencies progress towards transformation. The project was in progress with the deadline 
date set for August 2011, due to the letter received from parliament and date specified it’s 
agreed by the advertising industry to submit a topline report in the interim based on the 
methodology below.  

Methodology  
For the purpose of the task the following criteria will be looked at  

• Compliance of BB-BEE implementation within the AMF Industry as a 
percentage of all AMF members  

• Targets set for black ownership and black women ownership control in 
relation to DTI Codes of Good Practice targets 

 
 
Objectives  
The primary objective of this research was to: report on the progress made within the 
advertising and media industry in terms of BEE transformation 

 
Findings  
 
An analysis has been conducted by an independent BEE consultant namely; Preneesha 
Bekker consulting t/a Trinity Consulting, (registration number (2011/005411/23), a 
company duly registered and incorporated according to the company laws of the 
Republic of South Africa. the following report details the consultant’s findings. The 
report is based on BEE certificates obtained from AMF members.  
 
Result 1 
The number of media specialists in South African is estimated at 500 people in total 
across all media agencies, so the industry is very small & shrinking all the time. 
Confirmation of this estimate will be ascertained by an analysis of listed company in this 
sector. The current AMF member list identified 36 registered agencies/members. This is 
80% of the media agencies within SA.  Members were requested to submit their BEE 
certificates for analysis. In total only 13 valid certificates were received. Based on the 
information on hand 34% of the members have gone through the verification process; 



 

it is fair to say that this figure will increase as many are in the process of obtaining a 
certificate or in the process of re-verification.  
 
 
Result 2 
Black ownership within the industry was calculated using the number of certificates in 
comparison to the total number of members. Based on this information and in 
comparison to the DTI’s Codes of Good Practice targets for ownership control the 
following was obtained: 
22.22% of the companies within this industry are 25% or greater black owned, 2.78% are 
less than 25% black owned, 11.11% have no black ownership and 63.89% have not been 
analysed.  
An analysis of Black Women Ownership indicates that 5.56% of the company’s within 
the industry are 25% or greater black women owned, 16.67% are less than 25% black 
women owned and 13.89% of have no black women ownership. 
This information will be amended accordingly and as information is received and will 
change at the time of the final report. 
 
 

 
 
 
 
 
 
 
 
 
 



 

 
 
 
 

Conclusion  
 
The Advertising Media Forum is making every effort to ensure their members 
comply with the requirements of transformation. As mention due to the time 
constraint the information submitted in this report is restricted to the basic key 
findings. The process is in motion to analyse all 7 pillars of BEE and thereafter have 
an accurate result of the advertising industries progress in terms of Transformation. 
The AMF members are active with other individual projects to train and hold new 
PDI staff,  a summary of these is expected to be ready by the end of August 2011. 
   
 
This report has been compiled by Preneesha Bekker; the findings are based on information submitted by the 
Advertising and Media Forum representative. The information received has been verified to ensure that the 
certificates are from a valid BEE Verification Agency. Report compiled on the 10th

 
 of June 2011 

 

 

 
 
 


