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Mission

“A development Agency that 

will assist in building an 

environment where a diverse, 

vibrant and creative media 

flourishes and reflects the 

needs of all South Africans”Mandate

• CREATE AN ENABLING ENVIRONMENT FOR MEDIA 
DEVELOPMENT AND DIVERSITY WHICH REFLECTS THE NEEDS 
AND ASPIRATIONS OF ALL SOUTH AFRICANS

• REDRESS EXCLUSION AND MARGINALISATION OF 
DISADVANTAGED COMMUNITIES AND PERSONS FROM ACCESS 
TO THE MEDIA AND THE MEDIA INDUSTRY

• PROMOTE MEDIA DEVELOPMENT AND DIVERSITY BY 
PROVIDING SUPPORT PRIMARILY TO COMMUNITY AND SMALL 
COMMERCIAL MEDIA PROJECTS



OBJECTIVES OF THE AGENCY IN TERMS OBJECTIVES OF THE AGENCY IN TERMS 

 OF THE ACTOF THE ACT



APPROACH
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Presenter
Presentation Notes
Note these are highlights of research supported/conducted in 2005/2006. Previously there was no database showing how many print publications existed. There are according to the research over 300 grassroots publications around the country. 



Projects Funded by 
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Idikelethu News Vukani Community Radio 
Ishishini Lam’

Motheo FM 

Media Literacy Learners 
Ngaka Molema District Municipality

Delegates at the Learning Forum

Tankane Pitso

“Gratitude to MDDA for training workshops that 
we managed To attend under your umbrella, 

including Highway Africa Conference …..  
We wish you all the best in reaching 

your goals to assist these projects tirelessly.”

Ndzamana Community Newspaper 
Themba Mathebula

“We are not ashamed to be associated with a brand 
And organisation of MDDA’s reputation and caliber.



Milestones to date including 
 the year under review – cont.
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Note these are highlights of research supported/conducted in 2005/2006. Previously there was no database showing how many print publications existed. There are according to the research over 300 grassroots publications around the country. 
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Breakdown of Approved Projects Breakdown of Approved Projects 

By District Municipality By District Sector 

By Province Existing vs. Emerging

Presenter
Presentation Notes
Note this does not include MDDA initiated projects or funds earmarked for up to 10 community radio stations.
Since it started allocating support in January 2004, the MDDA has provided a total of R20.3 million of financial support, using the funding provided by the partnership of government and the private sectors.
In provinces with the least media the MDDA is working with MPCCs and other structures – such as academic institutions and networks – to proactively identify potential beneficiaries and to create greater awareness of the MDDA and the opportunities it offers.
Provinces such as Gauteng are boosted by national projects (incl Womensnet, Gay and Lesbian archives, National National Community Radio Forum etc Media projects based in Gauteng are all in marginalised communities such as Orange Farm, sections of Soweto etc….
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Requested amounts vs. Approved 
Amounts Percentage Distribution per sector 

No. of approved projects per sector Approved amounts per sector 

Presenter
Presentation Notes
The chart shows how many new projects the MDDA has supported. MDDA has supported existing projects to strengthen them or increase their reach. The new projects represent media projects which have been established due to MDDA assistance.  38 new projects have been established with MDDA support across the country. A further ten new community radio stations will get support



No. Of trained & skills attained
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Nr Type of training provided No. of 

 
people

Organisation type Training provider 

 
(organisation)

1. Essentials of Broadcast 

 
Management

4 Community TV SPL

2. Media Management and 

 
Journalism training 

 
(Various)

48 Print, Radio and 

 
TV

IAJ

3. Marketing and Advertising 13 Print and Radio AMASA

4 Media Management, New 

 
media and Networking

15 Print and Radio Highway Africa 

 
conference

5. Financial Management  and 

 
Compliance

15 in East 

 
London 

 
and 35 in 

 
Gauteng 

 
=50

Print, Radio and 

 
TV

MDDA (internal staff)

6. Learning Forum (Peer 

 
review and mentoring)

23 Print (small 

 
commercial)

MDDA and Mentors 

 
(internal workshop)

7. Media Literacy (North 

 
West)

60 Grade 9‐11 

 
Learners and 

 
Educators

MDDA (Newspapers in 

 
Education and Institute 

 
for the Advancement of 

 
journalism)

Presenter
Presentation Notes
The chart shows how many new projects the MDDA has supported. MDDA has supported existing projects to strengthen them or increase their reach. The new projects represent media projects which have been established due to MDDA assistance.  38 new projects have been established with MDDA support across the country. A further ten new community radio stations will get support



Human Resource Management
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•• 21 staff employed21 staff employed

Organogram 2009/10

Presenter
Presentation Notes
The chart shows how many new projects the MDDA has supported. MDDA has supported existing projects to strengthen them or increase their reach. The new projects represent media projects which have been established due to MDDA assistance.  38 new projects have been established with MDDA support across the country. A further ten new community radio stations will get support



Finances 2009/10
 (For financial year 01 April 2009 to 

 31 March 2010 )

• Income

• Government
 

R 16,592m

• Print Partners
 

R   4,800m

• Broadcast Partners
 
R17,862m

• Other Income
 

R    ,794m

• Interest
 

R   4,623m

• Total Income
 

R44,671m
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Presentation by:  Mr Mshiyeni Gungqisa (CFO)

Presenter
Presentation Notes
If new CEO has been announced can state name here.
In relation to evaluations have for example conducted evaluations of all workshops and training to assist in developing new capacity building strategies



Finances 2009/10
 (For financial year 01 April 2009 to 

 31 March 2010 )
• Print Partners

– Independent Newspapers (Pty) Ltd
– AVUSA Ltd
– Media 24 Ltd
– CTP/CAXTON

• Broadcast Partners
– Midi TV Pty Ltd (e‐tv) 
– Kagiso Broadcasting (Pty) Ltd 
– Electronic Media Network Ltd (M‐Net)
– Primedia Broadcasting (Pty) Ltd 
– South African Broadcasting Corporation Ltd (SABC)
– Multichoice Africa
– Capricorn FM
– AME
– YFM (Pty) Ltd
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If new CEO has been announced can state name here.
In relation to evaluations have for example conducted evaluations of all workshops and training to assist in developing new capacity building strategies



Finances 2009/10
 (For financial year 01 April 2009 to 

 31 March 2010 )

• Expenditure
– Grant costs

 
R 23,512m

– Personnel
 

R    3,958m

– Administrative
 

R    5,677m 

– Depreciation
 

R       ,329m

– Other
 

R       ,019m

• Total Expenditure
 
R 33,495m
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Presentation Notes
If new CEO has been announced can state name here.
In relation to evaluations have for example conducted evaluations of all workshops and training to assist in developing new capacity building strategies



Finances 2009/10
 (For financial year 01 April 2009 to 

 31 March 2010 )

• Total Administration costs (incl. depreciation)

 
R   6,006,000

• Total Administration costs (excl. depreciation)

 
R   5,677,000  

• Personnel Exp

 

R   3,958,000 (excluding the other 

 
expenses, in terms of total 

 
costs to company approach)

• Training Exp

 

R 79,000 

• Administration cost as a % of total income ( includes personnel costs)         

 
22% 

• Personnel cost as a % of total income           

 

9% 
• Training cost as a % of total income           

 

1%
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Finances 2009/10
 (For financial year 01 April 2009 to 

 31 March 2010 )

• Community Print
 
R  2,599,762 (51 %)

• Community Radio
 
R9,086 665 (56 %)

• Small Commercial 
 
R  5,555,732 (24 %)

• Research
 

R 291,000  (2 %) 

• Other
 

R768,830 (4 %)
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• Total Revenue
 

R44,671m

• Total Expenses
 
R33,495m

• Surplus for the year
 

R  11,176m

Presenter
Presentation Notes
If new CEO has been announced can state name here.
In relation to evaluations have for example conducted evaluations of all workshops and training to assist in developing new capacity building strategies



Budgeting regulations & 
 challenges 

 2009/10
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Presenter
Presentation Notes
Note that the Board has built into the operational plan the need to discuss this with print and broadcast partners. It does however require quite complex management of budgets to ensure meet all requirements – despite small budget.
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Auditor General Opinion
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Presenter
Presentation Notes
Note that the Board has built into the operational plan the need to discuss this with print and broadcast partners. It does however require quite complex management of budgets to ensure meet all requirements – despite small budget.



Report on Performance & 
 Financial Expenditure

 01 April 2010 to 30 Sept 2010
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Programmes Programme/Project Cost
(R)

Operational Cost
(R)

1(a) Research and Training 2 938 017 41 884

1(b) Community Media 14 312 068 86 941

1(c) Small Commercial Media 5. 963 362 47 502

1(d) Monitoring and Evaluation 640. 000 47 502

2.  CEO’s Office 0 2 070 295

3.  Finance Department 0 3 186 733

4. Human Resource and Corporate Affairs 
Department

0 218 108

TOTAL 23 853 447 5 698 965



Performance Information 2010/11Performance Information 2010/11

KEY FOCUS AREA OUTCOMES
1.  Advocacy for media development and diversity Submissions made to ICASA, DoC, etc.

Engagements with DTI initiated.
Successful engagements with other partners

2.  Partnerships and Stakeholder Management  Stakeholder Management Plan
Community Media Awards
Highway Africa
Seminar on Trends of Media Ownership and Control

3.  Grant funding for community and small commercial media, and 

 
seed funding support for community radio in the nodal areas

6 community radios funded
4 community newspapers funded 
4 small commercial newspaper and 1 Magazine funded 

4.  Capacity building interventions for beneficiary organizations 

 
and communities including mentorship

31 beneficiaries trained 
1 workshop on Financial Management 
46 registered service providers in database 
Marketing toolkit developed 

Presentation to Parliament

30



Performance Information 2010/11Performance Information 2010/11
KEY FOCUS AREA OUTCOMES

5.  Fundraising and resource mobilisation Fund Development Strategy and Plan 
International fundraising strategy and plan
Renewed funding agreements

6.  Monitoring & evaluation, research and knowledge management – focus on 

 
impact assessment and evaluation  

25 projects monitored 
Ownership and control of media research, 

 
Soweto TV research, Student Media 

 
research, MMP research published

7.  Media literacy and the promotion of the culture of reading Media literacy and culture of reading summit 

 
to be held in the North West province

Presentation to National 
Treasury
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Key 9 Focus Areas Key Deliverables Budget
(R) 

2010/11

Short/Medium/Long
Term

1. Advocacy for media 
development and 
diversity

Lobby IDC and NEF for 
the support of the Low 
Interest Loan scheme for 
small commercial media.
Workshops
Training

Opex
400 000
150 000

Increasing

2.     Partnerships and 
stakeholder 
management 

Joint initiative in media 
development and diversity 
Community Media Awards

200 000
640 000

Expanding 

Presentation to Parliament

Strategic and Business Plan 2010/13
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3.     Grant and seed 
funding support for 
community and small 
commercial media

8 Community Radios funded 
6 Community Newspapers funded
4 Community Initiatives supported 
2 atypical media projects supported 
5 Small Commercial Newspapers and 1 Magazine 
supported 
40 projects monitored 
5 desktop project reviews done 
5 capacity building initiatives monitored 
2 research grants issued 

14 312 069
5 963 362

400 000

Expanding 

Presentation to Parliament

Strategic and Business Plan 2010/13
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Key 9 Focus Areas Key Deliverables Budget
(R) 

2010/11

Short/Medium/ 
Long
Term



4.    Capacity building 
interventions for 
beneficiary 
organisations and 
communities including 
mentorship and 
monitoring & 
evaluation
Strengthening and 
consolidating 
beneficiary projects 
towards sustainability

30 beneficiaries trained 
1 workshop on Financial Management 
46 registered service providers in database 
1 exchange event 
Marketing toolkit distributed 
Initial desktop research on the movement of trained 
people within the sector

388 017
200 000

Expanding 

Presentation to National Treasury

Strategic and Business Plan 2010/13
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Key 9 Focus Areas Key Deliverables Budget
(R) 

2010/11

Short/Medium/ 
Long
Term



5.     Research and 
knowledge 
management 

2 research projects supported 
2 research seminars held 
1 exchange event held

1 000 000 Constant 

6.     Media Literacy and 
culture of reading 

Media literacy and culture of reading summit to be 
held in the KZN province

200 000 Incubation 

7.     Communications and 
public awareness with 
regard to the sector 
and the MDDA in 
general 

Increased funding for implementation of 
Communication Strategy
Develop public sector strategy 

648 474
Opex

Increasing 
Increasing

Presentation to Parliament

Strategic and Business Plan 2010/13
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Key 9 Focus Areas Key Deliverables Budget
(R) 

2010/11

Short/Medium/ 
Long
Term



8.     Quality programming 
and production in 
community broadcasting

10 Community Radio Stations supported 12 000 000 Constant 

9.      Fundraising and 
resource mobilisation 

Revise International fundraising strategy and plan 89 564 Increasing 

Presentation to Parliament

Strategic and Business Plan 2010/13
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Key 9 Focus Areas Key Deliverables Budget
(R) 

2010/11

Short/Medium/ 
Long
Term



SUMMARY OF 2010/11 PRIORITIESSUMMARY OF 2010/11 PRIORITIES

Presentation to National 
Treasury
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20010/1120010/11
Budget  (RBudget  (R’’000) 000) 

Timeframe(s)Timeframe(s)

IncomeIncome
--GCISGCIS
--Broadcast mediaBroadcast media
--Print mediaPrint media
--InterestInterest
--OtherOther

39,25239,252
17, 26517, 265
11, 86911, 869
4, 8004, 800
5, 3185, 318

00

ExpenditureExpenditure 39,25239,252

Operational Operational 
expensesexpenses

11, 04311, 043 April 2010 April 2010 –– March 2011March 2011

CapexCapex 129129 April 2010 April 2010 –– March 2011March 2011



SUMMARY OF 2010/11 PRIORITIES CONT.SUMMARY OF 2010/11 PRIORITIES CONT.
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ActivityActivity 20010/1120010/11
Budget  (RBudget  (R’’000) 000) 

Timeframe(s)Timeframe(s)

Small commercial Small commercial 
MediaMedia

5,9635,963 April 2010 April 2010 –– March 2011March 2011

Community MediaCommunity Media 14,31214,312 April 2010 April 2010 –– March 2011March 2011

Research 1,1931,193 April 2010 April 2010 –– March 2011March 2011

Programme Dept Programme Dept 
costscosts

4,0974,097 April 2010 April 2010 –– March 2011March 2011

Community Media Community Media 
AwardsAwards

640640 April 2010 April 2010 –– March 2011March 2011

OtherOther 1,3451,345 April 2010 April 2010 –– March 2011March 2011

Monitoring & Monitoring & 
EvaluationEvaluation

400400 April 2010 April 2010 –– March 2011March 2011



SUMMARY OF 2010/11 BUDGETSUMMARY OF 2010/11 BUDGET
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2011/122011/12
Budget  (RBudget  (R’’000) 000) 

2012/132012/13
Budget  (RBudget  (R’’000) 000) 

2013/142013/14
Budget  (RBudget  (R’’000) 000) 

IncomeIncome
--GCISGCIS
--Broadcast Broadcast 
mediamedia
--Print mediaPrint media
--InterestInterest
--OtherOther

42, 39542, 395
19, 11519, 115
11,86911,869

4, 8004, 800
4, 6114, 611
2,0002,000

44,22544,225
21,09121,091
11,86911,869

4, 0004, 000
5,2645,264
2,0002,000

47,31847,318
22, 20022, 200
13, 32613, 326

4, 0004, 000
5, 7925, 792
2,0002,000

ExpenditureExpenditure 42, 39542, 395 44, 22544, 225 47,31847,318

Programme 

 
Costs

29, 33829, 338 30,10030,100 32, 24332, 243

Operational Operational 
expensesexpenses

12,83412,834 13,93213,932 14,88214,882

CapexCapex 223223 192192 193193



Six months achievements and milestonesSix months achievements and milestones
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