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THE TOURISM SECTOR – A BACKGROUND PAPER
Introduction 

Tourism, as a labour-intensive industry, has been identified as a priority area in the Accelerated and Shared Growth Initiative. The sector is one of the major contributors to South Africa’s Gross Domestic product and contributes about 8 percent to the GDP. The industry creates about one million jobs both directly and indirectly.  While the recession has had a negative impact on South Africa’s economy, nonetheless the industry has helped the country sustain the impact of the global downturn.
In 2008, South Africa welcomed more than nine million visitors, however, domestic travel declined by 8% in 2008 with 32,9 million trips being undertaken compared to the 35,9 million in 2007. While  revenue generated from domestic tourism in 2008 was approximately R25,8 billion, an increase of 29% in nominal terms over the R20 billion generated in 2007. This means that in nominal terms, spend increased by 29%, but in real terms it grew by 17%, which means that domestic tourists did spend more in South Africa in 2008 and that the increase was not only due to inflationary increases.  

The Role of the Department of Environmental Affairs and Tourism (DEAT)
The Department of Environmental Affairs and Tourism, which recognises that tourism is a key industry for South Africa with great potential for growth in both the international and domestic markets, is committed to developing the sector through stimulating demand by both markets. This is reflected in  DEAT’s marketing, investment and development programmes for the tourism sector  as well as in the aim for its Tourism Programme, viz. to “create the conditions for sustainable tourism growth and development for the benefit of all South Africans.” 

The DEAT aims to create the conditions for the sustainable growth and development of tourism. The DEAT offers support, skills and training through its Tourism Support, Tourism Development and Tourism Enterprise Programmes. With regard to transformation and BEE, the DEAT has launched the Tourism BEE Charter and Scorecard; appointed the BEE Charter Council and funded foreign language training. The Department’s Sho’t Left Campaign is aimed at encouraging the growth of the domestic tourism market. 

DEAT and the Department of Tourism

Currently, the DEAT is developing a Tourism Sector Strategy that will determine the key priorities, focus areas and objectives of the new Department of Tourism, including domestic tourism. 
The Department of Tourism

The newly formed Department of Tourism South Africa aims to fulfil national government's role towards creating the conditions for responsible tourism growth and development by promoting and developing tourism, thereby increasing job and entrepreneurial opportunities and encouraging the meaningful participation of previously disadvantaged individuals. The focus will be on facilitating the growth of the tourism industry by providing support to the public and private sectors, and the broader community.
Transformation 
Tourism is one of the less transformed sectors of South Africa’s economy, as reflected in the fact that there are relatively low numbers of historically disadvantaged individuals (HDIs) who are tourism entrepreneurs, or who occupy the top echelons of the industry. The reasons for this include factors such as: 
· Lack of relevant skills and qualifications. 
· Lack of a foreign language. 
· Lack of tourism infrastructure in formerly black areas. 
· Lack of access to funding.

· Lack of relevant resources and entrepreneurship skills.
One of the DEAT’s initiatives aimed at promoting and encouraging the participation of HDIs is the Emerging Tourism Entrepreneur of the Year Awards (ETEYA). This competition is open to blacks (as defined in the Constitution) entrepreneurs operating small, micro and medium level tourism or hospitality-related businesses. The DEAT has produced a handbook aimed at providing relevant  information to tourism entrepreneurs (How to start and grow your tourism business), on the various types of business assistance that is available to existing businesses as well as emerging businesses. Other initiatives include: the Tourism BEE Charter and Scorecard; the appointment of the BEE Charter Council; and the funding of foreign language training.

Sports Tourism 
Sports tourism gives South Africa an opportunity to market the country and fully promote various aspects of the tourism industry to tourists specifically visiting the country to either participate in, or watch, sport. It allows SA to showcase the best it has as a tourist destination: its cultural tourism & natural heritage (its wildlife, game and nature reserves). It enables the country to promote its state of the art entertainment facilities, & world class infrastructure.
In particular, the 2010 FIFA World Cup gives South Africa an opportunity to show visitors from  various countries, the best that the country has to offer. In essence, the FIFA World Cup provides an unparalleled opportunity to enhance the brand awareness of South Africa as a premier tourist destination. The World Cup also provides an opportunity for meaningful, sustainable and inclusive implementation of Broad Based Black Economic Empowerment initiatives that will ensure an improvement in the number of HDIs and women involved in the tourism industry.

Questions

· International tourism:

· International tourists often have a negative perception of the rate of crime in South Africa, fuelled by the publicity surrounding high profile, internationally known crime victims. Is this perception impacting on international tourism statistics and if so, what is the Department’s response to this situation?
· What percentage of international arrivals from sub-Saharan Africa visit South Africa only to conduct business; visit relatives; or buy items for re-sale or that they are unable to obtain in their home countries? Has any research been conducted to identify strategies to encourage such visitors to explore South Africa as tourists?
· Has any research been conducted to identify the tourism preferences of visitors from the rest of Africa? How can potential tourists from African countries be further encouraged to visit South Africa?

· Has any research been conducted into the tourism preferences of our core markets - for example, which geographic areas they prefer to visit and which activities they prefer to engage in? 

· Which global regions provide the lowest number of South Africa’s tourists? Has any research been conducted into the reasons for these low numbers? Have any specific initiatives been launched to address any problems that have been identified?
· Domestic Tourism:

· Given the current recession, what strategies have been devised to encourage the growth of domestic tourism?

· Soccer World Cup:

· Provide an update of the multi-departmental Tourism Plan for the 2010 Soccer World Cup – for example, does the Plan have clear targets with timeframes attached and are these being met? Is there a schedule of regular meetings for reportbacks from all the departments involved in the Plan? What is the level of integration and co-ordination of programmes and activities among the various departmental roleplayers? 

· Provide an assessment of progress made in the provision of tourism infrastructure delivery, with particular emphasis on road infrastructure and public transport delivery in and around the host cities.

· Are regular progress reports being received with regard to the Department’s work with the hospitality sector (viz. Match and Kick Off)
 and the implementation of its accommodation plans arising from this? What is the current state of progress in this regard?
· The Tourism Business Council has, in the past, highlighted the critical need for skills development in the tourism sector.
 Has the Department liaised with the Tourism, Hospitality and Sport Education and Training Authority (THETA) to find out how this body has helped the country to prepare for the 2010 Soccer World Cup from the perspective of the tourism and hospitality sectors? If yes, provide details of the relationship between the two bodies, the frequency of meetings held, the co-ordinating mechanisms set up between the two bodies etc. 

· BEE:

· Is the Department liaising with local authorities to ensure that much needed local tourist infrastructure is in place in the locations where it is most needed in terms of promoting BEE requirements?

· It is acknowledged that the Tourism Enterprise Partnership (TEP) provides support to historically disadvantaged entrepreneurs. However, given the scale and the nature of the obstacles facing black-owned tourism enterprises, is this enough to assist such entrepreneurs to enter the more lucrative mainstream tourism sector? For example, are there specific marketing strategies to promote community tourism?

· TEP has allocated funding to facilitate the training and empowerment of entrepreneurs. However, given the considerable difficulties and high attrition rate often experienced by businesses founded by entrepreneurs from historically disadvantaged communities, have such businesses been subjected to an ongoing evaluation process and if so, have relevant strategies to improve the situation been identified and implemented?

· Transformation:

· What percentage of the jobs created through the TEP is sustainable? What percentage of these jobs was allocated to women, to the disabled? What types of jobs were created? What percentage of these jobs was at managerial, skilled, semi-skilled or other levels? 
· What progress has been made with regard to the Department of Tourism’s plan to set up a specific directorate aimed at the development of rural tourism?
· General:

· Has an evaluation of the booklet, How to start & grow your tourism business been carried out? If so, what are the findings? What plans are in place to develop and implement relevant strategies?
· Has an evaluation of the booklet, Funding Programmes for Tourism Businesses Handbook been carried out? If so, what are the findings? What plans are in place to develop and implement relevant strategies?
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