Eire Law

"advertisement' includes. in relation to a tobacco product. Every form of recommendation of the product to the public and in

particular -

(a) (i) a statement of the name of a manufacturer or importer of a tobacco product. the name of any brand of tobacco

product, or

(ii) a statement of any trade description or designation. Or a display or other publication of a trademark, emblem. marketing image or logo. by reference to which the product is marketed or sold, in circumstances where such statement. Display or publication may reasonably be regarded as a recommendation of the product to the public, and

(b) a statement of the properties of the product on a label. container, wrapper or package used for the product or in a leaflet. circular. pamphlet or brochure issued to the public or given to a purchaser of the product, and cognate words shall be construed accordingly;

South Africa:

" advertisement' I in relation to any tobacco product means any commercial communication or action brought to the notice of any member of the public in any manner with the aim effect or likely effect of

(i) promoting the sale or use of tobacco products. or 

(ii) creating an awareness of a tobacco product or tobacco product trademark or brand element. or tobacco manufacturer and includes product placement [drawn, still or moving picture, sign, symbol" other visual image or message or audible message aimed at the public and designed to promote or publicise a tobacco product or to promote smoking behaviour and includes the use in any advertisement or promotion aimed at the public of a tobacco product manufacturer's company name where the name or any part of the name is used as or is included in a tobacco product trade mark,] and 'advertise' has a corresponding meaning

(b) insertion after the definition of "advertisement" of the following definitions:

" 'brand element includes the brand name. trade-mark. trade-name. distinguishing guise. logo. graphic arrangement. design.

