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PROFILE

i

i ‘I 'hold a BTech degree in Marketing from the Tshwane
- University of Technology and currently pursumg a ki
- BCom Honours. | have worked extensively in .
- Coordination and Support-in various departments in -
. Sanlam, and knowledgeable in Wealth Management
: and Marketmg Research Strategles

: I served as a Member of Counc1l at the Tshwane
Umversrty of Technology and have over 3 years
~experiencein Governance Il"lStltutIOI‘lS of ngher
- Learning in Partlcular

Currently, [ serve as the Board Chair of the Tshwane -
Institute for Contmumg Education, a company wholly E
. owned by the Tshwane University of ;
h Technelbgy The Institution funct;ons as a third
. streamincome generator for the Umversity through
= Short Learning Programmes, and Contlnuous
Professmnal Development

PERSONAL INFORMATION

Dateof Birth: ~  10June 1991 "

Gender: Femaleg'
‘ License: . ¢ Code10

Ho‘me L,angu/ag'e:- Nortfhse'rn sotho = .

" EDUGATION

2019 - Underway
MANCOSA

Tshwane UNlVERSlTY of Technology

NATIONAL DIPLOMA MARKETING

2010-2013 - :
Tshwane UNIVERSITY of Technology

NATIONAL SENIOR CERTIFICATE
2009 .
Northern Academy - Polokwane



GOVERNANCE EXPERIENCE

CHAIRPERSON OF THE BOARD
TSHWANE INSTITUTE FOR CONTINUING EDUCATION

~ TSHWANE UNIVERSITY OF TECHNOLOGY | :
JUNE 2019 - PRESENT :

‘ g :‘-’.',4«" S BEREE ! Sy e ) T 5
, PreS|d|ng over meetmgs of the Board and Executlve

Committee *° SR e .e«:t'«.;’«: e
Leading the Board and Executlve Commlttee to carry out its Do
- governance functions <% R e R r PR 5
‘Holding the Managing Director and Executlve accountable M
‘Monltormg and Evaluatlon " S o "

S T AR LI R

ReVIewmg the performance of the UmverSIty agamst |ts
planned strategles and operational targets, B
'Contrlbutes to pollcy planmng and draftmg fDT the
ek Umversuty communlty
E ) Appomts and holds management accountable

°

‘ hat a conducive environment for Teaching and
Learning:is created.

L COMMITTEES OF COUNCIL

MEMBER OF STUDENT SERVICES COUNCIL

TSHWANE UNIVERSITY OF TECH | APRIL 2016 - APRIL 2019
MEMBER OF THE EMPLOYMENT CONDITIONS COMMTTEE
TSHWANE UNIVERSITY OF TECH | ocT 2016 - SEP 2019

MEMBER OF THE STUDENT SERVICES COUNCIL
: TSHWANE UNIVERS]TY OF TECH | APRIL 2016 APRlL 2019

LW

MEMBER OF THE lNSTITUTiONAL FORUM 2
TSHWANE UNlVERSlTY OF TECH | OCT 2013 SEP 2014

V.‘A'}di‘,*%wx' . - o5 -
SHORTLISTING INTERVIEWlNG AND RECOMMENDATIGN OF
SENIOR APPOINTMENTS :

~ . 1.Appointment of the Vice Chancellor :

© o 2.Appointment of the Registrar

* 3.Appointment of the Deputy Vlce Chancellor Teachmg

- Learning and Technology EE R T e

L 4 Appointment of Deputy Vice Chancellor Student Affalrs and 3

{ 7.7 Extracurricular Development ~. = -i3 oy
. 5.Appointment of Deputy Vice Chancellor Research

; < Innovatlon &Engagement l U o - A2l

=R Do

STUDTENT REPRE'SENTATIVE COUNCIL - PRESIDENT
TSHWANE UNIVERSITY OF TECH | OCT 2013 - SEP 2014

STUDENT REPRESENTATIVE COUNCIL - TREASURER
TSHWANE UNIVERSITY OF TECH | OCT 2012 - SEP 2013



References available on request

WORK EXPERIENCE

: DEPUTY DIRECTOR GENERAL - AR

INTERNATIONAL SOUTH AFRlCAN MODEL
UNITED NATIONS {ISAMUN) - NGO :
NOV 2019 - SEP 2020 v

‘.‘,.,.,l_‘_,,_,.".,r.....,-.._ﬁ_.

. Content development for Websnte and policy documents ¥

=y

+ Selection of guests and presenters for the Summit
77 e Liaison with various stakeholders i
e Plannmg and Coordlnatlon of the Summxt

SRR

e g e e g e e
) \) 5 .

TR

'SPECIAL ADVISOR DIRECTOR GENERAL

. WORLD YOUTH SUMMIT - MODEL UNITED NATIONS (NGO) 2
g JOHANNESBURG ACT 2 1 JUL 2019 NOV 2019 - ’

e L|a|son w1th government and other key stakeholders
Preparmg Media statements and releases. thereof
‘ Acts as Spokesperson on request of the DG
Contr;butes 1o pollcy planning and drafting for Summits

Heads Youth delegatlon for summlts on request of the DG

ey

DISTRIBUTION MARKETING ASSISTANT
SANLAM | NOV 2017 - JUN 2019

» Focus on digital & social media in advertising.

. Soc:al ‘Média Content Deve]opment

. Drwe Segment SpeCIflc Sales Campaigns

. ,Supportlng and |mplementmg regional plan across segment
targets

» Procurement of marketing material and brandmg

« Stakehoider engagement and interaction

FINANCIAL PLANNING TRAINING ASSISTANT
SANLAM | FEB 2017 - OCT 2017 o

Coordmatlon of asslgned Trammg Courses / workshops £
Voice Over artlst for Online. Trammg Materlal AT T ;
lnteractlens with both mternal and external stakeholders ;
Monthly reportmg on. all courses and workshops -
Liaising with INSETA ::: LR ) T e i ol %
Assists consultants wrth prepanng and admmlstermg varlous ;
training programs PR A

PERSONAL FlNANCE GRADUATE lNTERN
. SANLAM | FEB 2016 - JAN 2017 _

_ « Financial Needs Analy5|s and Reports
; ~« Daily and Monthly Sales Statistics e
e« Tracking Return on Investments - BuS
* « Tracking Cases and dealing with Sales Leads Tt
:“’f . Busmess Assurance Case Studles A g

f i"STUDENT ASSISTANT MARKETING AND COMMUNICATION
TSHWANE UNlVERSlTY OF TECH | FEB 2012 - DEC 2013

e Designing of Posters and Communlque

o Monthly Reporting on departmental events

+ Event Coordination of Departmental Events

» Stakeholder engagements

s Assisting Practitioners within the department



