


















There are many benefits to having a consolidated brand image, with the most important 

being that a consistent Brand South Africa message creates strategic advantages in terms of 

trade and tourism for the country In an increasingly competitive marketplace; We continue 

to encourage ordinary citizens at home and abroad as well as corporate citizens In actively 

supporting the work of Brand South Africa. 

. ' 

It is important that this Annual Performance Plan 2022/23 has clear indicators of success 

that will contribute to the impact statements outlined in the strategic plan: 

• A prosperous Nation Brand.
• A patriotic and socially cohesive nation.

The time has come for all of us to revive the hopes and dreams enshrined in the NDP in 

order for the country and its people to thrive. We must remain a Brand South Africa that is 

capable of showcasing the potential we have as a people, and our ability to rise up to and 

be responsive to all challenges faced, We need to ensure that we continue to drive social 

cohesion, nation building, pride and patriotism. 

In the coming years, Brand South Africa's role would be to continue to indirectly contribute 
towards the four critical NDP pillars on which 1twas founded, namely: poverty alleviation, 

economic growth, Job creation and sodal cohesion. The Play Your Part programme will 
continue to be used to promote nation brand pride and active citizenry. 
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MINISTER IN THE PRESIDENCY 
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