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ON BEHALF OF THE BOARD OF DIRECTORS, I AM 
PLEASED TO SUBMIT THE ANNUAL REPORT OF  
BUSINESS AND ARTS SOUTH AFRICA NPC (BASA) TO 
OUR MEMBERS AND TO THE HONOURABLE MINISTER 
OF SPORT, ARTS AND CULTURE, MR ZIZI KODWA.

Business and Arts South Africa NPC (BASA) advocates for 
mutually beneficial partnerships, recognising that these 
relationships hold the potential for transformative out-
comes. The pandemic may well have presented immense  
challenges; however, there is a silver lining in opportunities it 
presented to refocus on what truly matters. Genres and tra-
ditions collapsed, new ways of working and living emerged, 
and through all of it BASA embraced the complexity of this 
transformation. Issues such as climate change, unemploy-
ment, and rising food costs act as a mirror reflected (and 
continue to) the need for the arts and business sectors to 
respond collectively. By working together, these sectors can 
harness their respective strengths to address pressing soci-
etal challenges.

I assumed the role of BASA Board Chairperson at a pivotal 
time for BASA, the South African creative economy, and the 
world at large. These past few years wounded something in all 
of us.  Although sustainable economic recovery remains a chal-
lenge all around, the creative sector continues to demonstrate 
resilience, creative innovation, and immense potential to make 
a meaningful contribution to this recovery.  Strengthening the 
collaborative ties with business and civil society is key to sup-
porting this buoyancy. To this end, BASA is increasingly required 
to step boldly into the light, to give momentum and expansion 

to the strong foundations established over these last 25 years. 
For BASA, the past financial year marked 25 years of our exist-
ence. While many of our original solution delivery mechanisms 
shifted in response to external factors, our principal mission 
has remained unwavering – to champion business investment 
in the creative sector! In doing so, we continue to stand firm 
on our core values of collaboration, innovation, diversity, agility 
and integrity at the forefront of all our endeavours.  

It has often times been a challenging transition, as perhaps 
was to be expected, given the reflections on our coming-of-
age journey, whilst seeking to articulate our aspirations to 
remain relevant and sustainable into the future, all the while 
shaking off the remnants of a devastating global pandemic 
and walking into uncertain geo-political turmoil and disrup-
tions. South Africa’s business and creative communities have 
not been insulated from these ructions.

As we look ahead to the next 25 years, and beyond, it is with a 
clear commitment to upholding our central purpose, while con-
tinuing to adapt to the anticipated unanticipated, which is so 
often part and parcel of the spontaneity systemic in the arts. 

BASA recognises the importance of maintaining independ-
ence in governance to ensure effective oversight and deci-
sion-making. To this end there are a number of measures in 
place that promote independence and ensure a clear sepa-
ration of roles and responsibilities between governance and 
management. The Board consists of individuals who are 
independent from management and possess diverse back-
grounds and expertise. Board members are responsible for 
setting strategic objectives, monitoring performance, and 
providing guidance, while management is accountable for 
day-to-day operations. The Board meets regularly to discuss 
and review key matters pertaining to governance, strategy, 
and performance. These meetings provide a forum for inde-
pendent discussion and decision-making. Management is 
invited to attend these meetings to provide necessary infor-
mation and insights. The Governance Committee is charged 
with overseeing the entity’s system of internal control. The 
Committee actively engages in monitoring and evaluating 
the effectiveness of internal controls to ensure the safe-
guarding of assets, compliance with applicable laws and 
regulations, and together with the Audit and Risk Commit-
tee, the reliability of financial reporting. They play a critical 
role in overseeing the financial reporting process and evalu-
ating the preparation of financial statements in accordance 
with International Financial Reporting Standards for Small 
and Medium-sized Entities (IFRS for SMEs). 

In preparation for our 26th year, the Board and Executive 
leadership of Business and Arts South Africa have initiat-
ed a strategic consultation process aimed at shaping our 

future strategic goals, aspirations, and desired impact. In 
doing so, we reminded ourselves of the founding premise 
upon which BASA was established and our raison d’être, 
as outlined in our founding documents. We committed to 
exploring new avenues of growth, deepening our impact, 
and supporting the arts sector’s recovery and revitalisation. 
Going forward we will strive to build stronger partnerships, 
embrace emerging technologies, and advocate for the arts 
at local, national, and international levels.

I extend my gratitude to our members, current Board of 
Directors, sponsors, partners and the BASA team for their 
support and commitment to BASA’s vision. Together, we 
have achieved remarkable milestones and created last-
ing impact. As we look forward to the next 26 years, our 
commitment to fostering sustainable partnerships between 
business and the arts has never been stronger. With your 
continued support, I am confident that we will drive positive 
change, nurture artistic excellence, and contribute to the vi-
brant cultural landscape of South Africa.

ZINGISA MOTLOBA:
CHAIRPERSON

CHAIRPERSON’S 
STATEMENT

IN THE WORDS OF MARTIN LUTHER 
KING JR, “IF YOU CAN’T FLY THEN RUN, 
IF YOU CAN’T RUN THEN WALK, IF YOU 
CAN’T WALK THEN CRAWL, BUT WHAT-
EVER YOU DO, YOU HAVE TO KEEP 
MOVING FORWARD.”
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Business and Arts South Africa NPC (BASA) was found-
ed in 1997 as a joint initiative of the (formerly named)  
Department of Arts and Culture (DAC) and the private sec-
tor, as part of a strategy to secure greater involvement in 
the arts from businesses operating within South Africa.

BASA is constituted in terms of the new Companies Act, 
is registered as a public benefit organisation (PBO), and 
since delisting as a Schedule 3 entity, is registered for VAT. 
BASA is accountable to its stakeholders – namely the gov-
ernment, BASA members, and the creative sector. Mandat-
ed to champion business investment within the arts, and 
the cultural and heritage sector, BASA is the connector-cat-
alyst for business and the arts, driving focused and sus-
tained partnerships by unlocking shared value and foster-
ing social cohesion.

Through its commissioned research, BASA has learned 
that business generally funds the arts through marketing, 
CSI, B-BBEE (socio-economic investment, skills develop-
ment and, to a lesser extent, enterprise development), and 
through human resources. Increasingly, corporate South 
Africa is aligning with the arts as a viable cost-effective 
area of sponsorship, a progressive enabler, and a valu-
able proponent of shared value. Indeed, many arts pro-
grammes offer clear engagement across multiple spheres 
of corporate activity, something few sponsorship alterna-
tives can provide. BASA is committed to identifying oppor-
tunities within the arts for its members. To achieve this, it is 
essential that we sustain engagement with the private sec-

tor (particularly BASA members) and with the arts sector, 
focusing specifically on improving the sector’s profile and 
growing better business skills. 

BASA continues to drive change in private-sector thinking 
and to capacitate the creative sector through diverse pro-
jects and initiatives such as the Supporting Grants platform, 
a range of programmes (Cultural Producers and Debut), 
special projects, research and resources, the BASA Awards 
(partnered by Hollard), and through its membership pro-
gramme.

Encouraging the private sector to see arts sponsorship as 
a strategic business opportunity is fundamental to our phi-
losophy, yet it is equally important to engender a broader 
understanding of the role the arts can play within the so-
cio-economic framework. Less immediately tangible, but 
no less important, is the arts’ accepted value in addressing 
poverty of the mind, fighting social exclusion, and thereby 
growing civil society.

EXPERIENCE SHOWS THAT ARTS AND 
CULTURE CAN BE, AND ARE, EFFECTIVELY 
INTEGRATED WITH EDUCATION, SKILLS 
DEVELOPMENT, URBAN AND RURAL 
REGENERATION, JOB CREATION, HEALTH, 
AND TOURISM. 

VISION MISSION

VALUES

TO BE THE HUB CONNECTING
CREATIVITY AND ENTERPRISE,
EFFECTING SOCIAL CHANGE
THROUGH TRANSFORMATIONAL  
BUSINESS-ARTS PARTNERSHIPS.

CREATING OPPORTUNITIES  
BETWEEN DIVERSE SECTORS 
OF SOUTH AFRICA TO UNLEASH 
THE POTENTIAL OF THE CREATIVE 
SECTOR AS A CATALYST 
FOR PARTNERSHIPS AND 
SYNERGISING SHARED VALUE.     

COLLABORATION INNOVATION DIVERSITY AGILITY INTEGRITY
Mutually beneficial 
relationships are 
part of our DNA. To 
this end we value:

Exploring new ideas
for a sustainable 
future by prioritising:

Every voice is heard. 
For us diversity is 
about:

Responding 
creatively to our 
changing environment 
through:

We value ethical 
behaviour and 
conduct ourselves 
with:

● TEAMWORK ● RESEARCH ● INCLUSIVITY ● RELEVANCE ● TRUSTWORTHINESS

● PARTNERSHIPS ● CREATIVITY ● TRANSFORMATION ● FLEXIBILITY ● CONSISTENCY

● SHARING AND 
    LEARNING

● TECHNOLOGY ● REPRESENTATION ● RESPONSIVENESS ● TRANSPARENCY

ABOUT
BUSINESS AND ARTS SOUTH AFRICA NPC (BASA) WAS FOUNDED IN 1997 AS A JOINT INITIATIVE OF 
THE (FORMERLY NAMED) DEPARTMENT OF ARTS AND CULTURE (DAC) AND THE PRIVATE SECTOR, AS 
PART OF A STRATEGY TO SECURE GREATER INVOLVEMENT IN THE ARTS FROM BUSINESSES OPERATING 
WITHIN SOUTH AFRICA.
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The organisation relocated its offices to chiesa di PAZ-
ZO LUPi located in the cultural neighbourhood of Melville,  
Johannesburg. In addition to celebrating its silver jubilee, the 
organisation continued to deliver its bespoke suite of offer-
ings to its members as well as delving even more deeply into 
its purpose, its place within the creative sector, and its role as 
a social enterprise that aims to benefit every South African. 

Signifcantly, in terms of financial performance, BASA has 
achieved its 25th consecutive unqualified audit. This re-
markable milestone is a testament to the dedication and 
excellence of our entire team and the strong governance 
practices upheld by the Board Directors and the BASA 
team. The annual financial statements on pages 40 to 61 
comprise the statement of BASA’s financial position as at 
31 March 2023, the statement of comprehensive income, 
the statement of changes in reserves and the statement 
of cash flows for the year then ended, a summary of signif-
icant accounting policies and other explanatory informa-
tion. Receiving an unqualified audit opinion signifies that 
our financial statements have been thoroughly examined 
and found to be accurate, transparent, and in compli-
ance with the highest standards of financial reporting. It 
is a clear demonstration of the BASA Finance and Grants 
team’s commitment to accountability, integrity, and sound 
financial management.

As at 31 March 2023 BASA disbursed R46 million to 1 765 
arts projects through its Supporting Grants programme, 
which is funded by an annual allocation fromn the  

Department of Sport, Arts and Culture (DSAC). Those pro-
jects in turn have leveraged in excess of R592m in spon-
sorship from the business sector. That equates to R13m 
of business support for every R1m of BASA Supporting 
Grant funding. BASA programmes have reached well over 
3 000 individuals nationally and the annual BASA Awards 
have recognised 328 business and arts partnerships.  
Read more at basa.co.za/grants

The Awards is the ultimate roll call for businesses whose 
investment has enormous impact in the arts, and for the 
arts projects that have an impact on business. From so-
cial innovation to education, cultural exploration to artist 
development and community upliftment, the partnerships 
formed between artists and businesses recognised at the 
26th Annual BASA Awards that showed leadership and in-
novation. The Awards ceremony returned to live format for 
the first time in three years. It was also streamed live online 
as the winners were announced from the stage at Hollard’s 
Villa Arcadia in Parktown, Johannesburg. The event, host-
ed by Roshina Ratnam and Rorisang Thandekiso, featured 
performances from Zoë Modiga and Moving into Dance. 
Each of the winners received an original limited edition  
Mariapaola McGurk paper-cut artwork, created especial-
ly for the 25th BASA Awards. Each artwork is unique and 
signed by the artist.

Drawing inspiration from the spirit of connection, mutabil-
ity, and the organic nature of a culture in flux and emer-
gence, WHAT I SAW IN THE WATER closed out the year 

THE YEAR UNDER REVIEW SAW BUSINESS AND ARTS SOUTH AFRICA NPC (BASA) CELEBRATING 25 YEARS 
OF ELEVATING AND AMPLIFYING BUSINESS AND ARTS PARTNERSHIPS.

CEO REVIEW
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partnerships within the creative sector. Read more at basa.
co.za/research

Exploring the intersection of climate and culture, BASA’s 
new CLIMATE/CULTURE Programme aims to highlight the 
work of cultural practitioners operating in the sustainability 
field and creates a platform for discussions and knowledge 
sharing on these crucial topics. BASA partnered with RMB 
and IDC to create CLIMATE/CULTURE as the beginning of 
a conversation for how the cultural sector can work with 
the issues related to climate change and sustainability. 
One of the primary objectives of the programme is to fos-
ter dialogue and collaboration across different sectors. By 
bringing together individuals and organisations from the 
arts, business, and environmental sectors, the programme 
aims to advance a cross-sector understanding of how cul-
ture and climate affect sustainable development. Read 
more at climateculture.basa.co.za

Mutually beneficial partnerships are core to BASA’s DNA 
and form part of its founding ethos. Both a connector and 
a catalyst, BASA stitches together opportunities, people 
and ideas. Acting as a facilitator and advocate for the arts, 
BASA actively promotes partnerships through building 
meaningful and sustainable relationships to overcome bar-
riers and expanding the knowledge of how to engage with 
the arts effectively. Positioned at the nexus of government, 
its members and the creative sector BASA’s DNA is evi-
dent in its work on projects, through mentorship and skills 
programmes, as well as grants and funding as well as in 
the research it extracts at the coalface of the cultural sec-
tor. Through partnerships, BASA continues to evolve and 
extend its networks, leveraging the strengths of corporate 

and creative sectors to drive cultural and economic growth. 
BASA’s impact has been significant and far-reaching. Over 
the last year BASA’s programmes and initiatives have con-
tinued to touch the lives of numerous crreatives, organi-
sations, and communities across the country. The orgran-
isation has continued to support and empower creatives 
through a range of initiatives from impactful grant-making 
to capacity builing programmes. As we move forward, we 
recognize the need for continued innovation and resilience. 
We are committed to exploring new avenues of growth, 
deepening our impact, and supporting the arts sector’s 
recovery and revitalization. We will strive to build stronger 
partnerships, embrace emerging technologies, and advo-
cate for the arts at local, national, and international levels.

As I reflect on my fifth year in the CEO seat, I am keenly 
aware of the manifold contributions made by long-stand-
ing partners, sponsors and stakeholders who share BASA’s 
commitment to fostering sustainable partnerships. With 
your continued support, we will continue to drive positive 
change, nurture artistic excellence, and contribute to South 
African arts, culture and creativity for the benefit of all 
South Africa. 

Thank you.

ASHRAF JOHAARDIEN:
CHIEF EXECUTIVE OFFICER

with a pop-up group exhibition presented at BASA’s new 
home in Melville, which brought together three unique art-
ists connected to the annual Business and Arts South Af-
rica (BASA) Awards. Since 2022, BASA and the Industrial  
Development Corporation (IDC) have partnered on a range 
of projects designed and curated to facilitate the exposure 
of emerging artists and to support entrepreneurs within 
South Africa’s creative economy. Each year, BASA Awards 
winners receive a limited edition artwork created exclusive-
ly for that year’s winners. An artist is invited to produce 
these works. What I Saw In The Water features works by 
pace-setting artist Banele Khoza (featured artist at BASA’s 
23rd Awards), Mariapaola McGurk, who was commissioned 
to create the winner’s artworks for BASA’s 25th Awards, and 
illustrator, Audrey Lisik van Zyl.

Supported by the British Council Creative Economy pro-
gramme and partnered by Common Purpose South Africa 
and the Manchester International Festival, BASA facilitat-
ed the inaugural Cultural Producers Programme. Aimed at 
empowering young mid-career South African cultural pro-
ducers, the intensive programme took participants through 
an accelerated skills development and practical learning 
journey via hybrid online and in-person engagements, fo-
cused on cultural leadership, cultural production and cre-
ative business skills, equipping them to plan, resource and 
sustain projects and contribute to the sector’s growth more 
successfully. The SoCreative Hubs Summit, a hybrid event 
concluding the programme, featured discussions, network-
ing events, and collaborative opportunities, opening doors 
for the 25 selected producers to create meaningful part-
nerships. The reverberations of this programme are expect-
ed to be significant. Read more at basa.co.za/research/

cultural-producers-programme. Working with partners like  
British Council and BMi, BASA is also committed to continued 
research in the sector. BASA assists in extracting evidence 
and opportunity from the numbers. This not only contrib-
utes to a strategic approach to projects, but also serves as 
a valuable tool to help businesses key in on the areas where 
they can add value to partnerships within the creative sec-
tor. As a paid membership organisation, members receive 
benefits, such as research reports and analysis, and BASA is 
able to advise on best practice for constructing successful 
arts-business partnerships. Long-term members, including 
Standard Bank, Nando’s, Rand Merchant Bank and Hollard, 
are leaders in the integration of arts partnerships that have 
been extraordinarily beneficial over the years. BASA’s over-
all goal is to realise more mutually beneficial partnerships 
with the arts. Pre-pandemic, the cultural and creative sector 
provided 30 million jobs in South Africa and, while the dust 
is still settling on the devastation of an industry, BASA is 
rolling up its sleeves to reignite this potential. Read more at 
basa.co.za/research

Partnered by the Department of Sport, Arts & Culture (DSAC) 
and supported by Yoco, the second iteration of BASA’s  
Debut Programme entered its final year with 25 Catalyst 
Phase participants being incubated and supported to grow 
their arts entrepreneurial ventures into profitable enterprises. 

Working with partners such as British Council and BMi, 
BASA is committed to continued research in the sector. 
BASA assists in extracting evidence and opportunity from 
the numbers. This not only contributes to a strategic ap-
proach to projects, but also serves as a valuable tool to help 
businesses key in on the areas where they can add value to 



1110

GOVERNANCE

Four Board meetings are held annually and are duly constituted and are quorate. An annual  
general meeting (AGM) is held and is duly constituted and is quorate.

Business and Arts South Africa records that its auditors, Middel & Partners, conduct 10 random audits of 
funded projects annually, to satisfy the Board that projects are properly conducted and that these comply 
with the terms and conditions of the Business and Arts South Africa (NPC) Supporting Grants Programme.

●  Board Committee:  
Zingisa Motloba, Hilton Lawler, Ashraf Johaardien, Devi Sankaree Govender (resigned), Msimeki Nkat-
ingi, Khanyi Mamba, Kathy Berman, Makgati Molebatsi, Mirna Wessels, Unathi Malunga, Charmaine 
Soobramoney, Dr Yacoob Abba Omar (resigned), Lindiwe Letwaba, Lakin Morgan-Baatjies, Michael 
Garbett

●  Audit and Risk Committee:  
Mirna Wessels (Chair) Lisa Tonini, Unathi Malunga, Ashraf Johaardien

●  Human Resources Committee:  
Msimeki Nkatingi (Chair), Makgati Molebatsi, Hilton Lawler, Ashraf Johaardien

●  Governance Committee:  
Dr Yacoob Abba Omar (Outgoing Chair), Unathi Malunga (Incoming Chair), Charmaine Soobramoney,  
Zingisa Motloba, Ashraf Johaardien

●  Marketing Committee:  
Kojo Baffoe (Outgoing Chair), Kathy Berman (Incoming Chair), Lakin Morgan-Baatjies,  
Ashraf Johaardien 

FOR THE YEAR ENDED, 31 MARCH 2023

ALL BOARD AND COMMITTEE MEMBERS SERVE ON A VOLUNTARY BASIS AND RECEIVE NO 
REMUNERATION FROM BUSINESS AND ARTS SOUTH AFRICA (NPC) FOR THEIR TIME AND 
EXPERTISE.
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MEETINGS

Full Name 24/02/22 30/06/22 22/09/22 10/11/22 02/03/23

Dr Yacoob Abba Omar 1

Ashraf Johaardien

Charmaine Soobramoney

Devi Sankaree Govender 2

Hilton Lawler

Kathy Berman

Khanyi Mamba

Kojo Baffoe 3

Lakin Morgan-Baatjies 6

Lindiwe Letwaba 7

Makgati Molebatsi

Michael Garbett 8

Mirna Wessels

Msimeki Nkatingi

Unathi Malunga

Zingisa Motloba

BOARD MEETING

Full Name 21/02/22 06/06/22 24/08/22 02/02/23

Ashraf Johaardien

Devi Sankaree Govender

Unathi Malunga

Lisa Tonini

Mirna Wessels

AUDIT & RISK COMMITTEE MEETING

Full Name 01/06/22 18/08/22 20/10/22 07/02/23

Ashraf Johaardien

Makgati Molebatsi

Msimeki Nkatingi

Hilton Lawler

Kathy Berman 4 

HR COMMITTEE MEETING

Resigned: 1 February 22  |  2 August 22  |  3 September 22   
4 Resigned from Committee 30 June 2022  |  5 Resigned from Committee 29 September 2022  

Joined: 6 29 September 2022  |  7 29 September 2022  |  8 29 September 2022

Full Name 19/05/22 25/08/22 07/11/22 23/02/23

Ashraf Johaardien

Kojo Baffoe

Kathy Berman 

Khanyi Mamba

MARKETING COMMITTEE MEETING

Full Name 30/03/22 13/06/22 01/09/22 06/09/22 16/02/23 

Ashraf Johaardien

Charmaine Soobramoney

Unathi Malunga

Zingisa Motloba

GOVERNANCE COMMITTTEE MEETING



1514

Total Operating Expenditure R8 806 740.00

Total Marketing Expenditure (includes the cost of the Awards) R1 858 096.00

Personnel R3 903 327.00

Skills Development Levy Exempt.

Medical Aid Benefits (for full-time staff) R295 598.00

Unemployment Insurance Fund (UIF) R23 352.00

Provident Fund and Risk Benefit R 39 623.00

Average personnel cost per year (10 full-time staff at BASA head office) R436 190.00

ALLOWANCES

There were no overtime, housing or other allowances made

HUMAN RESOURCE 
MANAGEMENT
PERSONNEL COSTS 2022/23

       LABOUR RELATIONS

 HIV/AIDS PREVENTION & HEALTH PROMOTION

Given the small size of Business and Arts South Africa (NPC), no formal 
programme has been instituted separate from the HR policy. A complete 
HR policy is in place, which includes health and safety, as well as a staff 
wellness programme that is implemented by Procare. 

Management
1 Mixed-race non-binary 
3 Black females 
1 White female  
1 White male

Middle management
1 Black female 
1 Indian female
1 Black male

Office administration 
and support
1 Black female

Fixed-term contract staff  
6 Black females
(CATHSSETA interns) 
1 Black male 

BOARD

CEO

EXECUTIVE ASSISTANT OFFICE ASSISTANT

FINANCE MANAGER

GRANTS  OFFICER 

HEAD: RESEARCH 

RESEARCH
MANAGER

RESEARCH
ASSOCIATE

MARKETING
ASSISTANT

HEAD: MARKETING 

MARKETING 
MANAGER

HEAD: PROGRAMMES 

PROGRAMMES
OFFICER 

ORGANISATIONAL CHART
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STRATEGIC OVERVIEW
IN RELATION TO KEY OBJECTIVES FOR THE YEAR ENDED 31 MARCH 2023:

Business and Arts South Africa NPC (BASA) is mandated to build and secure partnerships between business 
and the arts, serving both sectors in ways that will achieve this objective. This mandate is delivered across 
numerous projects and programmes. In particular, this past year has been an intensive period of artist and 
cultural workers’ development, particularly as cultural entrepreneurs and leaders, and also in terms of entre-
preneurial skills. BASA worked as a delivery agency for a number of partner projects to fulfil this mandate.

These projects have not only strengthened capacity in the arts but also created broader awareness and 
authenticity for BASA. It has grown BASA’s sphere of influence and network by authentically enriching the 
careers of cultural workers and facilitating cultural entrepreneurs who are more resilient in the face of a chal-
lenging economy. The key projects this year are delivered across:

● Membership

● Research and Grants

● Programmes

● Marketing

These areas are addressed, to varying degrees, across all three stakeholder areas: business, the arts sector 
and government, and emphasis is placed on collaboration and partnership.
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BASA supports its members on a consultancy basis, us-
ing its research, resources, partnerships and networks 
to provide arts-based intelligence and arts-based initia-
tives, and to leverage their organisations within the arts 
sector and create valuable partnerships.

One such example from 2022/23 is a partnership be-
tween the Industrial Development Corporation (IDC) and 
BASA, providing a platform for emerging artists to show-
case their work in gallery spaces and champion cam-
paigns and activations focused on providing creatives 
access to wider markets. It aligns with BASA’s strategy 
to support existing partnerships within the organisation, 
and the relationship has created several opportunities to 
support entrepreneurs in the creative economy, such as 

the IDC Gallery, which aids social and economic devel-
opment programmes for youth, women and people living 
with disabilities.

To date, BASA has created two events for this series. The 
first one took place at the IDC Gallery in Johannesburg 
in February, where Audrey Stohne and Cindy Poole col-
laborated on an exhibition called ‘Nexus in Nature’. The 
second was at BASA’s chiesa premises in March. ‘WHAT 
I SAW IN THE WATER’ was a group exhibition by art-
ists Audrey Stohne, Mariapaola McGurk, Banele Khosa 
and Audrey Lisik van Zyl. A members’ event saw special 
guests being invited to the exhibition opening for food, 
drinks and entertainment, as well as a chance to meet 
the artists and enjoy the work.

MEMBERSHIP
AT FINANCIAL YEAR END, BASA HAD 123 DIVERSE MEMBERS, RANGING FROM LARGE CORPO-
RATES TO SMMES, AS WELL AS CREATIVE ORGANISATIONS, ACROSS STANDARD AND BESPOKE 
MEMBERSHIP TIERS, FROM ALL NINE PROVINCES: 

● Advertising
● Communications/Telecoms
● Copyright
● Creative/Cultural/Humanities
● Entertainment
● Ed,, Res., Empowerment...
● Environmental
● Financial/Investment
● Food & Beverage
● Hotel & Hospitality
● Legal
● Logistics
● Media
● Real Estate
● Retail
● Technology
● Other

MEMBERSHIP BY SECTOR: 2022/23 YEAR END

Events are a key element of BASA’s membership 
benefits, and over the past few years these had to 
be re-thought in light of COVID-19 and the result-
ant lockdown. BASA member events for 2022/23 
included a Supporting Grant application webinar 
(April 2022); an online networking event and pan-
el discussion titled ‘Creative Sector Sponsorship’, 
hosted with VrystaatKunstefees, and an Awards 
entry webinar (May 2022); BASA’s first hybrid live 
and digital Awards ceremony, and an intimate 
in-person member breakfast at our new offic-
es (August 2022); our first hybrid live and digital 
AGM, an in-person Award winners’ brunch, and an 
in-person members’ brunch (September 2022); the 
‘Nexus in Nature’ exhibition in partnership with the 
Industrial Development Corporation Gallery (Feb-
ruary 2023), and the Group BASA Awards Exhibi-
tion and #BASA26 Programme Highlights event 
titled,‘WHAT I SAW IN THE WATER’ (March 2023). 
Through BASA’s membership networks and collab-
orations, invitations were also extended to mem-
bers for Moya Africa’s Coffee and Convos event 
(January 2023) and Five Films for Freedom with 
British Council & BFI Flare (March 2023).

Another important membership benefit, BASA’s 
Supporting Grants (funded by an allocation from 
the Department of Sport, Arts and Culture) are 
key in identifying, supporting and cementing the 
synergy between business and creatives. The Sup-
porting Grants programme is designed to assist in 
activating sponsorship for a cross-section of arts 
projects in different regions of the country, by pro-
viding financial support to a project that is in an 
already existing business and arts relationship. 
During the 2022/23 year, over R2.2m was allocat-
ed to 46 projects, which have leveraged more than 
R24 million in sponsorship from the private sector 
– that equates to roughly R11m of business sup-
port for every R1m of Supporting Grant funding. 
Further detail can be seen in the Grants and Re-
port Back Status.

● Gauteng  57.3%
● Eastern Cape 3.2%
● Western Cape 29.8%
● KwaZulu-Natal 4%
● Free State 1.6%
● 

Northen Cape 1.6%
North West 0.8% 
Mpumalanga 0.8%
Limpopo 0.8%

● Bespoke  8.9%
● Standard 91.1%

MEMBERSHIP BY REGION 
2022/23 YEAR END

MEMBERSHIP BY TIER 
2022/23

Key to region

1.6%
3.2%

3.3%

1.6%

1.6%

2.4%

2.4%

8.9%

9.8%
4.9%

1.6%

1.6%

1.6%

1.6%

0.8%

6.5%

46.3%



2120

RESEARCH AND GRANTS

BASA has a raft of research documents, drawn primarily from 
our biennial ArtsTrack Research, the Supporting Grants pro-
gramme, the annual Awards, our other arts-based initiatives, 
and ad-hoc research projects. This data provides crucial in-
sights into best practice, and shifts and trends – all of which 
are being used to inform the next generation of arts-business 
partnerships and to create opportunities – underlining BASA’s 
value to government, business and the arts sector.

This year, BASA commissioned the tenth edition of the bien-
nial ArtsTrack Research, tracking realities and trends of con-
sumer engagement in music, arts and culture, as well as their 
perceptions of sponsors. ArtsTrackNo.10 will be launched  
during the 2023/24 year, and research highlights will be pre-
sented at the second BASA ASSEMBLY. Content from the 
inaugural BASA ASSEMBLY remains available on the online 
BASA ASSEMBLY platform.

The original partnership with British Council on ASSEMBLY, 
and the leadership challenges in the creative sector that were 
highlighted in the content, sparked a further collaboration on 
a new project, the Cultural Producers Programme (CPP), pre-
sented by BASA, Common Purpose South Africa, Manchester 
International Festival, and supported by the British Council 
Creative Economy Programme. Aiming to create a network 
of emerging leaders who can propel the creative sector with 
renewed vigour beyond the current challenges, CPP targeted 
18–35-year-old cultural producers with experience managing 
mid- to large-scale cultural events with an array of stakehold-
ers, and offered them skills development, network-building, 
and the opportunity to create innovative new work in chang-

ing markets. Twenty-five mid-career cultural producers work-
ing in South Africa were selected to participate in an inten-
sive five-month programme, rolled out from March to July 
2022. The project aimed to capacitate the creative economy 
ecosystem within Sub-Saharan Africa (SSA) and the Unit-
ed Kingdom (UK) through the following three components: 

1. An intensive cultural leadership accelerator training pro-
gramme, and placements with South African creative 
organisations, aiming to develop a new generation of 
Cultural Producers through:

• Curated online training and engagements, focused on 
Leading Beyond Authority, Cultural Intelligence, Leader-
ship in Context and Cultural Production.

• Access to industry and thought leaders via discussions, 
webinars, keynote addresses, talks, summits, networking 
events, etc.

• Integrated online learning portal.
• Two-month placement at arts organisations throughout 

South Africa that have identified the need for leadership 
skills acquired from the cohort, to build capacity within 
their own respective organisations and to share learning 
and networks.

• Micro grants (courtesy of British Council and the Industrial 
Development Corporation) for the collaborative creation 
of new creative/cultural products or events, which were 
showcased at a group exhibition th[!s] us [an]thologyheld 
at P72 Projects in Parkhurst, Johannesburg in July 2022 
(supported by BASA, British Council, the IDC and Distell).

• Participation in the SoCreative Summit 2022 content/cu-
ratorial panel.

2. British Council / Microsoft skills online creative enter-
prise training, a self-study e-learning course covering 
general creative enterprise training, including aspects 
of running a creative business and understanding the 
creative economy.

3. SoCreative Summit 2022, bringing together young cre-
atives and hub managers from SSA and the UK to con-
nect, share and network towards building a stronger 
ecosystem and telling their stories – the 25 participants 
will contribute to the summit curation and content.

We also opened up broader opportunities for growth by re-
cruiting an extended cohort of 121 young cultural producers 
from Sub-Saharan Africa and the United Kindgom, with ac-
cess to the online learning portal, the Microsoft e-learning 
course, and select real-time digital events.

The first iteration of the Cultural Producers Programme came 
to a close in July 2022, with the SoCreative Summit held at 
the Centre for the Less Good Idea in Maboneng and the 
graduation ceremony for the 23 graduating participants held 
at Chiesa di PAZZO LUPi in Melville.

With the tagline ‘Enterprise in Motion’, the 2022 SoCreative 
Summit, hosted by Danielle Bowler from 6–7 July 2022, com-
mitted to inspiring action. Its purpose-driven programme 
comprised six main-stage talks, three workshops, and various 
immersions and experiences that aimed to bring the sector 
together to spark new ideas and action, as well as connect 
creatives with opportunities, ideas and one another, encour-
aging collaboration, creation and enterprise-building. The live 
Summit was further supported by digital content, including 
a livestream of the main-stage talks, pre-recorded STEAMi 
Talks, a series of inspiring and free-to-view talks from lead-
ers and innovators in the creative and cultural sector, as well 
as Buzz Sessions and Residents Circle Sessions leading up to 
and following the Summit, which opened up relevant conver-
sations, shared inspiration and insight and built knowledge 
and connections. Closing the Summit on a high note, the Pitch 

Den gave creative entrepreneurs the opportunity to pitch for 
funding to kick-start their ventures: seven finalists made it 
to the pitch stage, and three winners were announced at the 
networking and closing event on 7 July 2022. All the finalists 
were able to access advice and mentoring from the BASA 
team, as well as a two-hour mentorship session with Eugenie 
Drakes (founder of the piece brand, with over 30 years work-
ing in the cultural and creative industries), and a special prize 
went to The Eden of the North Project (Promise Nyalungu), 
who is receiving assistance from BASA and British Council to 
develop the project.

British Council awarded BASA additional funding to enable 
the 23, core cohort Cultural Producers Programme alumni to 
take their learning and the SoCreative Summit conversations 
forward, and to support continued and more in-depth story-
telling on the impact of the programme. As part of this ex-
tension, six provincial mixer events were hosted by the core 
cohort between October and December 2022 in Makhanda, 
Cape Town, Durban, Benoni, Pretoria and Bloemfontein. The 
cohort has also produced six podcasts and three written 
pieces to support the programme and its storytelling, which 
have been posted on the BASA and SoCreativeSummit pod-
cast channels and the SoCreative Summit website.

BASA is assisting the National Department of 
Sport, Arts and Culture (DSAC) with disbursing the 
Presidential Employment Stimulus Programme (PESP) 
grant funding. PESP, an initiative of the Presidency and 
DSAC, aims to open doors in the creative and cultural sec-
tors with an emphasis on shared value. BASA’s role in the im-
plementation of PESP is to ensure that the positions created 
give participants the relevant work experience that will help 
them on their paths into the larger labour market. In the year 
under review, BASA appointed and inducted an independent 
PESP application review panel, and ran two cycles of PESP 
3 funding, which funded 22 projects to the value of R19 117 
000 across seven provinces. These projects are anticipated to 
create over 2 300 jobs in the creative and culture sector. BASA 
will continue this support by participating in PESP 4 funding 
in the 2023/24 financial year.
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PROGRAMMES

BASA is committed to ensuring the relevance and sus-
tainability of the arts in society by offering innovative 
programmes providing and supporting knowledge 
transfer, skills development, and training within the cul-
tural and creative sectors. In this way, BASA provides 
agency and access for the arts sector to support its 
engagement with the business sector. Now, more than 
ever, the importance of youth development, the im-
pact of technology, research and demonstrating value 
(including, but not limited to, economic value) as core 
concerns to secure the sustainability of the arts, as well 
as strengthening the capacity of arts and culture insti-
tutions, are key priorities.

One of BASA’s flagship projects came to completion 
in 2022. The second iteration of the BASA Debut Pro-
gramme, partnered by the Department of Sport, Arts 
and Culture (DSAC), supported emerging artists through-
out South Africa with knowledge and skills development 
to enable them to shift from amateur to professional. 

Starting with 450 course participants in 2020, the pro-
gramme ended in a year-long intensive Catalyst Phase, 
which effectively incubated 24 start-up businesses 
(originally 25, but one of the participants was forced to 
drop out of the programme).

In February 2022, the top 25 Debut participants were 
announced as part of BASA’s 25th Celebration Pro-
gramme. The participants then embarked on a busy 
year of escalated entrepreneurial development through 
skills workshops, masterclasses, bootcamps and one-
on-one coaching and mentorship delivered through 
partner Further Impact.

It offered ongoing support in the form of mentorship for 
25 ‘artpreneurs’ who had proceeded to the final phase 
of the programme. The participants joined master-
classes, received mentorship/coaching in one-on-one 
sessions and attended a final graduation ceremony live 
in Cape Town. In the end, 24 participants graduated. 

Monitoring and evaluation reports showed improve-
ments in all the key areas of entrepreneurial self-effi-
cacy, sense of community, self-awareness and overall 
wellbeing. In just a short time, there were significant 
shifts reported by the Catalysts in entrepreneurial 
mindset, finance and business management, market-
ing, presentation, and negotiation skills. The Catalyst 
showed vast improvements in their understanding and 
implementation of business and financial models, re-
fined their product offering and fine-tuned their brand 
story.

BASA’s work across multiple development projects has 
demonstrated the participants’ desire for further con-
nection and support. Alongside this, it is important that 
the valuable skills imparted to the participants can be 
shared in the circles of those who have gained new 
knowledge. 

This high impact, short extension of the BASA Debut 
Programme accelerates the learning and experience 
gained in the BASA Debut Programme in a way that 
benefits and inspires others. The five key pillars of the 
programme will include: Networking, Leveraging Op-
portunities, Knowledge Expansion, Network Manage-
ment and Pay-It-Forward.

The Scale-Up Programme, supported by Rand Mer-
chant Bank (RMB), morphed into the Culture and Cli-
mate Programme, also announced during BASA’s 25th 
Celebration Programme for roll-out in the financial year 
under review. 

This is a new collaborative space that aims to proac-
tively build sector leadership on issues of climate ac-
tion and environmental sustainability from an African 
perspective. It also aims to build climate literacy in an 
effort to further accelerate the mainstreaming of envi-

ronmental sustainability into cultural policies, strategies 
and practice. The programme demonstrates an impor-
tant cross-sector bridge between culture, climate and 
business. The initial stage of the project has seen nine 
leaders in the climate/culture space speaking about 
their work and encouraging new thinking about how 
people can work together to intensify efforts around 
the climate emergency. This project is currently being 
redeveloped for further partnership and impact.

Partnered by Arts & Culture at the University of Johan-
nesburg (UJ), BASA is mentoring six interns funded by 
the Culture, Art, Tourism, Hospitality, and Sport Sec-
tor Education and Training Authority (CATHSSETA),  
one of the 21 SETAs established under the Skills Devel-
opment Act (No. 97 of 1998) in 2001. CATHSSETA was 
formally known as the Tourism and Hospitality Educa-
tion and Training Authority (THETA) until 1 April 2012, 
when it became the Culture, Art, Tourism, Hospitality 
and Sport Sector Education and Training Authority. 
CATHSSETA’s mandate is to facilitate skills develop-
ment within its sub-sectors through the disbursement 
of grants for learning programmes and monitoring of 
education and training as outlined in the National Skills 
Development Strategy (NSDS).
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With a national database of artists, arts organisa-
tions, and businesses, BASA has implemented reg-
ular communication to its membership and broader 
cultural database. This information includes nation-
al market-related stories, reviews and more. BASA’s 
marketing includes institutional marketing, pub-
lications, events (most notably, the Annual BASA 
Awards), external presentations, panel discussions, 
conferences, and working closely with media part-
ners to celebrate the work of our members and their 
partnerships with the arts.

The Annual BASA Awards recognises business 
support of – and partnerships with – the arts. It is  
BASA’s flagship event and assists in promoting mu-
tually beneficial, equitable and sustainable business 
partnerships with the arts. The Awards categories 
encompass all creative mediums and a wide spec-
trum of partnerships. In addition, special awards 
are made annually at the discretion of BASA’s Board 
of Directors, to celebrate remarkable contributions 
by individuals, organisations, and businesses. 

The 25th Annual BASA Awards, partnered by  

Hollard, returned to live format on 29 August for the 
first time in three years, and was streamed online 
as the winners were announced from the stage at  
Hollard’s Villa Arcadia in Parktown, Johannesburg. 
The ceremony celebrated 17 outstanding finalists 
ranging from large organisations to SMMEs that 
have shown a clear commitment to supporting the 
arts during 2021 in an environment that was par-
ticularly uncertain and difficult to navigate. 

As we emerged from the COVID years, the Awards 
theme for this year was ‘LIGHTS UP: Time to Shine’, 
reflecting BASA’s belief that the winners of this 
year’s Awards are testament to shining through 
the darkest of times. The event, hosted by Roshina 
Ratnam and RorisangThandekiso, featured perfor-
mances from Zoë Modiga and Moving into Dance. 

Supporting entertainment included LED dancers 
from FireTribe and the saxophonist, MalusiMasia. 
Each of the winners received an original, limited edi-
tion Mariapaola McGurk paper-cut artwork, created 
especially for the 25th BASA Awards. Each artwork is 
unique and signed by the artist.

MARKETING
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GRANTS AND REPORT 
BACK STATUS
FINANCIAL YEAR END 31 MARCH 2023

DURING THE 2022/23 YEAR, BASA DISBURSED SUPPORTING GRANTS TO THE VALUE OF  
R2 212 000 TO 46 PROJECTS, AND SUPPORTING GRANTS OF R1 MILLION LEVERAGED A 
FURTHER R11 MILLION IN PRIVATE SECTOR SPEND.
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TOTAL SUPPORTING GRANTS MADE 

AND TOTAL ACCRUED FOR THE 

YEAR ENDING 31 MARCH 2023: 

R2 320 000.00

PROJECTS BY PROVINCE (%)

PROJECTS BY BUSINESS SECTOR PROJECTS BY CREATIVE DISCIPLINE

● Communications  4.4%

● Creative/Cultural/Humanities 8.7%

● Education/Empowerment 6.5%

● Entertainment 4.4%

● Financial/Investment 13%

● Food & Bev 10.9%

● Hotel and Hospitality 2.17% 

● Logistics 4.4%

● Manufacturing 2.17%

● Media 6.5%

● Petroleum & Minerals 6.5%

● Real Estate 2.2%

● Technology 2.17%

● Other 26.1%

● Craft  2.2%

● Dance 6.5%

● Digital Media/Art 2.2%

● Edjucation 10.9%

● Festival 13%

● Literature 4.3%

● Multi-discipline 21.7% 

● Music 4.3%

● Theatre 10.9%

● Visual Art 23.9%

● 2018/19
● 2019/20
● 2020/21
● 2021/22
● 2022/23

● 2018/19
● 2019/20
● 2020/21
● 2021/22
● 2022/23

KEY DEVELOPMENT AREAS IMPACTED BY SUPPORTING GRANTS (%)
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SUPPORTING GRANTS 

SPONSOR(S) Makers Valley Partnership

RECIPIENT Love Our City Klein NPC

PROJECT/
EVENT

SPRING KLEIN JOZI (TRASH TO WASTE AND 
MURAL PLACE)

DATE 2022/09/12

TYPE Visual Arts

AREA Gauteng

SUPPORTING
GRANT R100 000.00

REPORT BACK

SPONSOR(S) Nandos Chickenland(Pty)Ltd

RECIPIENT Spier Arts Trust

PROJECT/
EVENT NANDO’S CREATIVE EXCHANGE

DATE 2022/02/01

TYPE Multi-Discipline

AREA Western Cape

SUPPORTING
GRANT R100 000.00

REPORT BACK

SPONSOR(S) Nando’s Chickenland (Pty)Ltd

RECIPIENT Constitution Hill

PROJECT/
EVENT BASHA UHURU FREEDOM FEST, FIRED BY NANDO’S

DATE 2022/08/22

TYPE Festival

AREA Gauteng

SUPPORTING
GRANT R80 000.00

REPORT BACK

SPONSOR(S) Arts Times

RECIPIENT Solo Studios 

PROJECT/
EVENT SOLO STUDIOS 2022

DATE 2022/08/26

TYPE Multi-Discipline

AREA Western Cape

SUPPORTING
GRANT R60 000.00

REPORT BACK

SPONSOR(S) Nedbank Group

RECIPIENT Arts and Culture Trust 

PROJECT/
EVENT THE ACT NYOLOHA SCHOLARSHIP PROGRAMME

DATE 2022/07/15

TYPE Education

AREA Johannesburg

SUPPORTING
GRANT R100 000.00

REPORT BACK

SPONSOR(S) Distell Group Limited

RECIPIENT National Arts Festival

PROJECT/
EVENT DISTELL NATIONAL SCRIPTWRITING COMPETION

DATE 2022/07/30

TYPE Theatre

AREA Eastern Cape

SUPPORTING
GRANT R100 000.00

REPORT BACK

SPONSOR(S) Global Business Solution

RECIPIENT Keiskamma Trust

PROJECT/
EVENT

UMAFÁVUKE  NJENGE NYANGA/DYING AND 
RISING AS A MOON

DATE 2022/08/10

TYPE Craft

AREA Gauteng

SUPPORTING
GRANT R120 000.00

REPORT BACK

SPONSOR(S) Pioneer Freight

RECIPIENT Hermanus Fyn Arts

PROJECT/
EVENT ART GUIDE TRAINING PROGRAMME

DATE 2022/08/04

TYPE Visual Arts

AREA Western Cape 

SUPPORTING
GRANT R84 000.00

REPORT BACK

SPONSOR(S) Nivea Thanda

RECIPIENT Digging Thoughts(Pty)Ltd

PROJECT/
EVENT

SUN XA EXPERIENCE AND NIVEA THANDA 
COLLABORATION

DATE 2022/08/04

TYPE Music

AREA KwaZulu-Natal

SUPPORTING
GRANT R10 000.00

REPORT BACK

SPONSOR(S) Distell Group Limited

RECIPIENT SboNdaba Dance

PROJECT/
EVENT DANCE TEACHER TRAINING 2022

DATE 2022/09/19

TYPE Dance 

AREA Western Cape

SUPPORTING
GRANT R30 000.00

REPORT BACK

DURING THE 2022/23 YEAR, BASA DISBURSED SUPPORTING GRANTS TO THE VALUE OF R2 
517 000 TO 38 PROJECTS. EVERY R1 MILLION IN SUPPORTING GRANTS ALSO LEVERAGED 
A FURTHER R12 MILLION IN SUPPORT FROM THE BUSINESS SECTOR.
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SPONSOR(S) The Leading Edge

RECIPIENT Global Dance Supreme

PROJECT/
EVENT INTERCONTINENTAL CHAMPIONSHIP 2022

DATE 2022/09/10

TYPE Dance

AREA Gauteng

SUPPORTING
GRANT R30 000.00

REPORT BACK

SPONSOR(S) MRMMK Fashions

RECIPIENT Yellow Blue Red Foundation

PROJECT/
EVENT THE ARTIST IS PRESENT FESTIVAL

DATE 2022/09/18

TYPE Festival

AREA Gauteng

SUPPORTING
GRANT R30 000.00

REPORT BACK

SPONSOR(S) Raymond Landscape

RECIPIENT African Tales

PROJECT/
EVENT ARTS IN THE GARDEN

DATE 2022/09/25

TYPE Festival

AREA Eastern Cape

SUPPORTING
GRANT R15 000.00

REPORT BACK

SPONSOR(S) Eyesizwe Mining Development

RECIPIENT The Market Theatre Foundation

PROJECT/
EVENT THE DITSHOMO MENTORSHIP PROGRAMME

DATE 2022/09/05

TYPE Education

AREA Gauteng

SUPPORTING
GRANT R100 000.00

REPORT BACK

SPONSOR(S) Laduma Hardware

RECIPIENT CT Arts Fest t/a Cape Town Festival

PROJECT/
EVENT BEYOND BUSKING PROJECT

DATE 2022/10/29

TYPE Festival

AREA Western Cape

SUPPORTING
GRANT R80 000.00

REPORT BACK

SPONSOR(S) Cape Gates (PTY)Ltd

RECIPIENT Morris Issaacson Centre For Music

PROJECT/
EVENT

HUMAN DEVELOPMENT THROUGH MUSIC 
EDUCATION

DATE 2022/09/02

TYPE Education

AREA Gauteng

SUPPORTING
GRANT R100 000.00

REPORT BACK

SPONSOR(S) The V&A Waterfront

RECIPIENT The Craft and Design Institute

PROJECT/
EVENT THE DESIGN LAB

DATE 2023/10/03

TYPE Craft

AREA Western Cape

SUPPORTING
GRANT R80 000.00

REPORT BACK

SPONSOR(S) Frisbee Trade and Invest 1301 CC

RECIPIENT Tally Ho! Production

PROJECT/
EVENT JASON ROBERT BROWN’S THE LAST FIVE YEARS

DATE 2022/11/30

TYPE Theatre

AREA Western Cape

SUPPORTING
GRANT R50 000.00

REPORT BACK

SPONSOR(S) Creative Arts Collage

RECIPIENT Msunduzi Pietermaritzburg Tourism Association

PROJECT/
EVENT ART IN THE PARK

DATE 2022/04/27

TYPE Festival

AREA KwaZulu Natal

SUPPORTING
GRANT R30 000.00

REPORT BACK

SPONSOR(S) Avalon Group

RECIPIENT Centre For Creative at the University of KwaZulu-Natal

PROJECT/
EVENT DURBAN INTERNATIONAL FESTIVAL

DATE 2022/07/20

TYPE Festival

AREA KwaZulu-Natal

SUPPORTING
GRANT R30 000.00

REPORT BACK

SPONSOR(S) Arte Mea

RECIPIENT Ilukuluku Collective X Pride Shelter

PROJECT/
EVENT

ILUKULUKU COLLECTIVE X PRIDE SHELTER 
UPLIFTMENT PROJECT.

DATE 2022/10/24

TYPE Education

AREA Western Cape

SUPPORTING
GRANT R30 000.00

REPORT BACK

SPONSOR(S) Strauss & Co Fine Arts Auctioneers

RECIPIENT Fordsburg Artist Studios

PROJECT/
EVENT 2023 CASSIRER WELZ AWARD

DATE 2022/12/01

TYPE Profesional

AREA Gauteng

SUPPORTING
GRANT R30 000.00

REPORT BACK
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SPONSOR(S) Primedia Broadcasting

RECIPIENT Zip Zap Circus School

PROJECT/
EVENT RHAPSODY

DATE 2022/10/04

TYPE Theatre

AREA Western Cape

SUPPORTING
GRANT R30 000.00

REPORT BACK

SPONSOR(S) Pine Sound (PTY)Ltd

RECIPIENT ZTK Music Entertainment NPC

PROJECT/
EVENT SPECIAL WOMEN’S MUSIC FESTIVAL 2022

DATE 2022/11/05

TYPE Festival

AREA Northern Cape

SUPPORTING
GRANT R15 000.00

REPORT BACK

SPONSOR(S) Art Mea

RECIPIENT BAZ-Art NPC

PROJECT/
EVENT THE INTERNATIONAL PUBLIC ART FESTIVAL

DATE 2022/11/01

TYPE Festival

AREA Western Cape

SUPPORTING
GRANT R50 000.00

REPORT BACK

SPONSOR(S) Media 24

RECIPIENT Suidoosterfees

PROJECT/
EVENT SUIDOOSTERFEES TALENT SEARCH

DATE 2022/12/01

TYPE Professional

AREA Western Cape

SUPPORTING
GRANT R50 000.00

REPORT BACK

SPONSOR(S) Tankwa Tented Camp PTY Ltd

RECIPIENT Artist In Residence South Africa NPO

PROJECT/
EVENT TANKWA ARTSCAPE 13 DAYS RESIDENCY

DATE 2023/03/10

TYPE Profesional

AREA Western Cape

SUPPORTING
GRANT R50 000.00

REPORT BACK

SPONSOR(S) Silulo Ulutho Technologies

RECIPIENT Nu Home Entertainment

PROJECT/
EVENT IKAPA COMEDY SHOW

DATE 2023/03/31

TYPE Multi-Discipline

AREA Western Cape

SUPPORTING
GRANT R30 000.00

REPORT BACK

SPONSOR(S) The Buz Factor

RECIPIENT The Forgotten Angle Theatre Collaboration

PROJECT/
EVENT MY BODY MY SPACE PUBLIC ARTS FESTIVAL

DATE 2023/03/26

TYPE Festival

AREA Mpumalanga

SUPPORTING
GRANT R30 000.00

REPORT BACK

SPONSOR(S) Joren Communications (PTY)Ltd

RECIPIENT Venda Creative Cartel

PROJECT/
EVENT ACCOUSTIC & POETRY

DATE 2022/12/22

TYPE Festival

AREA Limpopo

SUPPORTING
GRANT R30 000.00

REPORT BACK

SPONSOR(S) One Park (PTY)Ltd

RECIPIENT Theatre Arts

PROJECT/
EVENT ONE PARK ONE ARTIST

DATE 2021/01/01

TYPE Music

AREA Western Cape

SUPPORTING
GRANT R30 000.00

REPORT BACK

SPONSOR(S) Media24

RECIPIENT Vrystaat Kunsterfees

PROJECT/
EVENT

2023 VRYSTAAT ART FESTIVAL’S MARKETING 
CAMPAIGN

DATE 2023/04/26

TYPE Festival

AREA Free State

SUPPORTING
GRANT R80 000.00

REPORT BACK

SPONSOR(S) Absa Group Limited

RECIPIENT Kunste Onbeperk NPC

PROJECT/
EVENT

KLEIN KAROO NATIONAL ARTS FESTIVAL 
(KKNK)

DATE 2023/04/09

TYPE Multi-Discipline

AREA Western Cape

SUPPORTING
GRANT R100 000.00

REPORT BACK

SPONSOR(S) Nedbank 

RECIPIENT Arts & Culture Trust

PROJECT/
EVENT THE ACT NYOLOHA SCHOLARSHIP PROGRAMME

DATE 2023/03/01

TYPE Education Programme

AREA Gauteng

SUPPORTING
GRANT R80 000.00

REPORT BACK
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SPONSOR(S) Standard Bank

RECIPIENT National Arts Festival

PROJECT/
EVENT THE FRINGE@NAF 2023

DATE 2023/06/22

TYPE Theatre 

AREA Eastern Cape

SUPPORTING
GRANT R100 000.00

REPORT BACK

SPONSOR(S) Pioneer Freight

RECIPIENT Hermanus FynArts

PROJECT/
EVENT HERMANUS FYNARTS 2023

DATE 2023/06/10

TYPE Festival

AREA Western Cape

SUPPORTING
GRANT R60 000.00

REPORT BACK

SPONSOR(S) Qourum Holdings

RECIPIENT META Foundation

PROJECT/
EVENT OPEN STUDIOS JORBURG

DATE 2023/06/15

TYPE Visual Art

AREA Gauteng

SUPPORTING
GRANT R30 000.00

REPORT BACK

SPONSOR(S) Total Energies

RECIPIENT Vuyani Dance Theatre

PROJECT/
EVENT ZO! MUTE

DATE 2026/06/11

TYPE Theatre

AREA Gauteng

SUPPORTING
GRANT R30 000.00

REPORT BACK

SPONSOR(S) Hyde Park Corner

RECIPIENT Turbine Art Fair

PROJECT/
EVENT TURBINE ART FAIR 2023

DATE 2023/06/05

TYPE Visual Arts

AREA Gauteng

SUPPORTING
GRANT R30 000.00

REPORT BACK

SPONSOR(S) The Leading Edge

RECIPIENT Global Dance Supreme

PROJECT/
EVENT GLOBAL DANCE SUPREME 2023 QUALIFIERS

DATE 2023/04/10

TYPE Dance

AREA Western Cape

SUPPORTING
GRANT R30 000.00

REPORT BACK

SPONSOR(S) Total Energies

RECIPIENT Sibikwa Arts Centre

PROJECT/
EVENT IDEA PROJECT: CREDO MUTWA PRODUCTION

DATE 2023/04/10

TYPE Theatre

AREA Gauteng

SUPPORTING
GRANT R30 000.00

REPORT BACK

SPONSOR(S) Makers Valley Partnership

RECIPIENT Love Our City Klein NPC

PROJECT/
EVENT SPRING KLEIN JOZI

DATE 2023/05/07

TYPE Visual Arts

AREA Gauteng

SUPPORTING
GRANT R30 000.00

REPORT BACK

SPONSOR(S) Jazz In the Native Yards

RECIPIENT Women In Music SA

PROJECT/
EVENT THE ANCESTRAL JAZZ PROJECT

DATE 2023/03/26

TYPE Music

AREA Gauteng

SUPPORTING
GRANT R30 000.00

REPORT BACK

SPONSOR(S) G&M Food & Co

RECIPIENT Dance For All

PROJECT/
EVENT

DANCE FOR ALL OUTREACH TRAINING 
PROGRAMME

DATE 2023/01/30

TYPE Education

AREA Western Cape

SUPPORTING
GRANT R30 000.00

REPORT BACK

SPONSOR(S) Easy Equities

RECIPIENT FEDA Ltd

PROJECT/
EVENT

FEDA (FESTIVAL OF EXCELLENCE IN 
DRAMATIC ARTS)

DATE 2023/05/16

TYPE Theatre

AREA Gauteng

SUPPORTING
GRANT R15 000.00

REPORT BACK

SPONSOR(S) Centre For Creative Arts UKZN

RECIPIENT Contemporary Archive Project NPC

PROJECT/
EVENT

CONTEMPORARY ARCHIVE PROJECT NPC 
INCUBATOR PROGRAMME

DATE 2023/07/01

TYPE Festival

AREA KwaZulu-Natal

SUPPORTING
GRANT R15 000.00

REPORT BACK
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SCHEDULE OF SPECIAL 
PROJECTS
FOR YEAR END MARCH 2023

PROJECT GBV ACTIVATION CAMPAIGN

DESCRIPTION

This project brought painters, stencil drawers, graffiti 
artists, into one space to create pictures that created 
awareness around Gender-based Violence. This was a 
skills transfer program, in which creatives were paired 
with enthusiastic young minds. The project was also 
open to the public to participate in the painting which 
brought the visuals to life.

AMOUNT R28 650.00

PROJECT THE COLORED CUBE - BASA/BRITISH COUNCIL BUSINESS DEVELOPMENT RESEARCH

DESCRIPTION
BASA and the British Council collaborated to conduct research and propose a business development strategy for the arts in South Africa. The 
research was intended primarily to inform strategic and operational planning but has been shared more widely.

AMOUNT R75 000.00

PROJECT FOOD JAM

DESCRIPTION

As part of the ongoing BASA/British Council part-
nership, a food jam session was hosted at the South  
African Chefs Association for a delegation of creatives 
from Wales. The purpose of this novel, networking event 
was to introduce visiting delegates to a selection of 
BASA members and key stakeholders active in South 
African literature and publishing.  

AMOUNT R25 217.39
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ANNUAL FINANCIAL 
STATEMENTS
FINANCIAL YEAR END 31 MARCH 2023

DIRECTOR’S REPORT
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INDEPENDENT AUDITOR’S REPORT
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INDEPENDENT AUDITOR’S REPORT CONTINUED 
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STATEMENT OF FINANCIAL POSITION AS AT 31 MARCH 2023 STATEMENT OF COMPREHENSIVE INCOME

STATEMENT OF CHANGES IN EQUITY
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STATEMENT OF CASH FLOWS ACCOUNTING POLICIES



5150

ACCOUNTING POLICIES CONTINUED
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NOTES TO THE ANNUAL FINANCIAL STATEMENTS
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NOTES TO THE ANNUAL FINANCIAL STATEMENTS CONTINUED
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NOTES TO THE ANNUAL FINANCIAL STATEMENTS CONTINUED
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NOTES TO THE ANNUAL FINANCIAL STATEMENTS CONTINUED
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DETAILED INCOME STATEMENT
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OUR MEMBERS
BESPOKE:
Absa Group Limited
Distell (Pty) Ltd
First National Bank
Hollard Insurance Company Ltd
IDC Gallery
Nedbank Limited
Rand Merchant Bank
Standard Bank of South Africa
AA South Africa
Yoco
Sunglass Hut

STANDARD:
African Robots
Afrika Burn Creative Projects NPC
Alanro (Pty) Ltd
Arte Mea
Arts & Culture Trust
Aspire Art Auctions
Assitej South Africa
Association for the Visual Arts
Bag Factory
Baz-Art NPC
Between 10 and 5
BMI Sport Info (Pty) Ltd
BofA Securities
DALRO (Pty) Ltd
DeskLink Media
Eyethu Lifestyle Centre
Festival
Fasken Martineau
FCB Africa
FEDA Festival
Food Lovers Holdings (Pty) Ltd
Freshly Minced
Frisbee Properties
GFI Art Gallery

Gilfillan Scott-Berning
Global Dance Supreme
Goliath and Goliath
Gordon Institute of Business Science
Gray Moodliar Inc.
Hermanus Fyn Arts
Ihluzane Foundation NPC
ITOO Artinsure
Izidlotainment
Jakes Gerwel Foundation
Johannesburg Youth Orchestra
Klein Karoo Nasionale Kunstefees (KKNK)
KZNSA
Mamakashaka
Mastrantonio Holdings
Mathews and Associates Architects CC
Media 24
Middel & Partners
Morris Isaacson Centre for Music
MTN SA Foundation
Mzansi Makers
Nando’s
naTi
National Arts Festival
NSA (The National School of the Arts)
On the Beat Communications
Pieter Toerien Productions
Pin Point One Human Resources
Play Africa
Purple Group Limited
Quorum Holdings
Richard Cock Music Enterprises CC
Roadshow Marketing
Room 13
Sabvest Limited
Sakata Seed Southern Africa (Pty) Ltd
SAMRO
Santam Ltd

Sausage Film Company
South African Cultural Observatory (SACO)
Spier Wines
Spier Arts Trust
STAND Foundation
Strauss & Co
Suidoorsterfees
T.Musicman
Tally Ho! Productions
TBWA Hunt Lascaris Holdings (Pty) Ltd
The Buskaid Trust
The Craft and Design Institute
The Forgotten Angle Theatre Collaborative
The Forum Company
The Javett Art Centre at The University of 
Pretoria (Javett UP)
The Market Theatre
The Meta Foundation
The Walt Disney Company Africa
Think Theatre
Toyota SU Woordfees
3 Kilo
UJ Arts & Culture
UNISA
Vrystaat Kunstefees
Vuyani Dance Company
V&A Waterfront
Walker Scott Art Advisory
WITS School of Arts
Women in Music SA
ZTK Music Entertainment

SHOULDN’T YOUR BUSINESS 
BE A MEMBER TOO?  

For further information contact BASA 
on 011 447 2295 or
gomolemot@basa.co.za 
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