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Overview of the WRC Mandate



Strategic Overview



Organizational Structure



Performance Environment
Outcomes

• A water secure country
• A knowledge and innovation driven and 

responsive water sector
• A transformed society that use and support 

sustainable development solutions for:
• Evidence-based decision making in 

planning, policy development and 
implementation

• Economic growth and partnerships
• Community development

• A high-performing organization
• A financially sustainable organization



Research and Development: Performance
 Generation of new knowledge and 

innovation
 Enhanced human capital, and skills 

development for sustainable water 
management

 R&D undertaken through 3 business 
units:

• Water resources and ecosystems
• Water use, wastewater and 

sanitation futures
• Water utilisation in agriculture

 121 - research projects finalised in 
2022/23

 432 - students supported









Innovation and Impact: Performance

 Enhanced science-based decision-
making solutions for the water sector
 Development & demonstrations of 

sustainable, innovations and smart tech
 Development of new water and 

sanitation products 
 Advanced and inspired water 

conversations













Corporate Services: Performance

 Implemented enhanced IT tools to 
enable dynamic and agile modality of 
work

 Achieved compliance to the legal and 
regulatory framework

 Supported the advancement of people 
empowerment

 Build an ethical culture
 Embraced diversity





Finance: Performance
1. Clean audit – which means an unqualified 

audit opinion with no material findings on 
financial statements or achievement of 
performance objectives and associated 
reporting 

2. The WRC continue to focus on achieving
unqualified audit results through meeting
the required accounting and auditing
standards and complying with legislative
prescripts.



Current Ratio

Indicator of financial sustainability – Current 
ratio

Current Assets 471 241 447

Current liabilities 188 955 408

 Current ratio 2,5 : 1

The current ratio
demonstrates the WRC
liquidity position.
A 2.5 to 1 ratio shows the
WRC’s ability to meet its
current financial
obligations as they fall
due.





 The Statement of Financial Position:
 WRC is financially sound and a

going concern.
 A total net asset value of R286

million at year end 2023.
 A reduction in receivables since 2022, a

positive indication that debtors are
paying.

 Cash and cash equivalents increased by
R100m compared to 2022.

 Current liabilities reduced from R214m
to R189m, from timeous settlement of
creditors



Expenditure: Revenue 2022/23
Notes to the above figure
1. Percent of the total revenue spent on human

resources costs: 26%
• Human resources costs / total revenue

generated (as per Statement of Financial
Performance)

2. Percent of total revenue spent on research and
innovation costs: 48%
• Total research and innovation costs incurred

/ total revenue generated (as per Statement
of Financial Performance)

The majority (48%) of the revenue generated by the
WRC is utilised for research, development and
innovation activities in the furtherance of the
mandate of the entity.



Financial Performance: 2020- 2023
 The Water Research Levy (WRL) is the WRC’s

main source of revenue accounting for 75% of
its total revenue, consistent over the last 4
years.

 Leverage income arises in partnership with
other organisations for research and
innovation projects. In 2022 there was a sharp
increase to R131m (mirrored in RDI costs of
R236m), compared to the comparative years

 General expenses during the 2023, increased
significantly due to expenditure on
professional fees related to risk management,
WRC strategy, ICT Strategy and legal fees.

 The expenditure trends in respect of
deprecation, employee costs, finance costs,
leases and RDI is in line with inflation.



THANK 
YOU
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