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Season readiness, sum of multiple efforts
November – March 2023

1. Domestic and International Market Attraction and Readiness

- Attracting our share of travellers into the Western Cape

- Engaging trade and industry: trade shows, hosting, events, tourism safety

2. Destination Innovation

- Attracting new audiences to the Western Cape

- Leading the way in tourism tech and new ways to market

- Using digital to drive geographic spread

3. International Access

- Air Access and Cruise Cape Town

- Ensuring we remain top of the consideration list in key source markets



Domestic and International Market Attraction 

and Readiness



Campaign insights and rationale

• Reason for travel (nationally & province) VFR and Holiday (WC having a

higher share than national)

• Average length of stay in the WC is 3.8 days (again higher than national)

• Day trips: higher percentage in the WC than national

• Source markets in order of size: WC, GP, EC (mostly for Garden Route),

KZN, NC

• Age: 25-44 age group is the largest market

• Research and bookings are done online in the majority

• Radio a big channel for domestic audience

• Demonstrate that the province has something for everyone, regardless of

the traveler's price point

• Approach of showcasing all the regions through Faraway Feeling ensures

regional spread

Showcasing the Western Cape as a world-class destination and one which is affordable and 
accessible

According to insights shared by 

SAT, radio is a big channel for the 

domestic traveler. 

Meeting our target market on 

relevant channels, the quirky radio 

element of the campaign is being 

flighted on key domestic radio 

stations including: Cape Talk, 

Smile FM, Heart FM, Algoa FM, 

Jacaranda FM, Kaya FM, East 

Coast and Radio.



Get that faraway feeling

Knysna Heads vs Bali 

Traveler can experience a world-class travel experience much closer to home and pay for this 

experience in local currency



An Inspiring Place To Do Business

Engaging trade & industry

Cradle media hosting along the Weskus with targeted media 

that will explore !khwa ttu San Cultural Centre, Sevilla Rock 

Art Trail, Truitjieskraal, the new Elands Bay Museum and 

West Coast Fossil Park

SA Wine Birthday Celebration - month long campaign with 

industry promoting to domestic and international market.

Joint Cradle of Humankind and Cradle of Human Culture 

hosting – hosting with local travel trade and targeted media 

in selling the Cradle and SA narrative 

SATSA hosting focusing on Adventure to position the 

Western Cape as a leading adventure destination

Wild Air TV explores the Cederberg Circuit promoting the 

region and the cycling route on their platforms. Possibility this 

will be aired on SuperSport same as the Cross Cape episode.

November:
• Dutch Film Crew Hosting

• Australian Film Crew Hosting

• Hosting of German trade as part of prize won at a 

trade show

December:
• Media Hosting - National Geographic Traveler 

journalist

Tradeshows:
• Vakantiebeurs: 12-15 January 2023

• SAT India Roadshow: 09-17 February 2023 

• Meetings Africa: 28 February - 1 March 2023

• ITB Berlin: 07-09 March 2023

• Seatrade Fort Lauderdale: 27-30 March 2023

Stakeholder engagements:

• RTO Forums: quarterly regional engagements 

with 6 districts.

• Q3: 05-06 December 2023 

• Q4: 15 – 16 March 2023  



An Inspiring Place To Do Business

Ongoing support of events in all six regions 

• On-going support of events in 
all 6 regions.

• Regional jewel events serve a 
unique opportunity in targeting 
the domestic market and 
regional spread.

• The ongoing support jewel 
events such as the Cape Town 
Cycle Tour, Cape Town Jazz 
Festival, Cape Epic and Cape 
Town Carnival

• Targeting domestic and 
international audiences, this 
effort works to position Cape 
Town and the Western Cape as 
the Cape of Great Events.



International marketing | The Neverending Tourist 
Campaign Insight

Cape Town and the Western Cape has space. Lots of it. Our cities are less crowded 

than their counterparts in Europe. Our towns more open. And in between, there are 

beaches, mountains, vineyards, forests, and even deserts. 

But we offer so much more than just wide open spaces. There’s the experience of 

what it feels like to be here. The eating. The drinking. The people. The adventure. The 

sun.

All of which come together to offer the perfect antidote to a locked down Europe. And 

an antidote to the year that was 2020/2021 - a year of uncertainty, anxiety, stress 

and fear.

People need to feel good again.



International marketing | Neverending tourist

The German & Dutch NET 

hero video has reached over  

2.3 million views



International marketing 



International marketing

Local launch 18 August 2022
Launched at FEDHASA AGM

Phase 1 (Awareness) go-live 10 October 2022
Video launch on YouTube, FB & IG

Phase 2 (Consideration) 15 November 2022
Native media partnership with Expedia

Campaign PCA March 2023

Too early in the campaign cycle to report results however, the

YouTube video has already garnered 871 000 views to date. 



Destination Innovation





Paid media

We partnered with News 24 

– popular mainstream news 

channel - and MyGaming -

a gamings news website 

catering to the needs of 

South African’s.
l



Organic coverage



“I like getting into the cable car to 
explore Table Mountain with my 
friends. There is so much to see 

and learn about. It makes me want 
to go back in real life!” 

Gaming Influencers

“You can spend your time 
discovering the animals, exploring 

caves, jumping off cliffs…or just 
learning more about our amazing 

Table Mountain’s fauna and 
flora…And it’s totally free! !” 

http://www.youtube.com/watch?v=mHo689DP5_w


88 000 views

Close to 30 000 clicks

Game currently has an 

84% approval rating 

on Roblox

Game time on average 

is 10 minute – x10 the 

Roblox average

25 times higher click 

through rate than an ad

© King James Group. All Rights Reserved. Proprietary and Confidential.

PLAY NOW

Experience one of the world’s natural 
wonders right now, wherever you are. 
Play along on Roblox! 

Climb Table Mountain 
Join Me in the Western Cape

WESGRO

Results



What’s 

next?



Starlight Adventures 
in  

THE 
GREAT 
KAROO

New game development
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• Gold at City Nation Place: One Day Tourism 

Campaign

• Silver Loerie: Neverending Tourist Campaign

• Bronze Loerie: Metaverse Climb Table Mountain 

in Roblox

• Creative Circle Award – Radio & Audio: One 

Day Tourism Campaign

• Creative Circle Award – Integrated Strategy: 

One Day Tourism Campaign

• Silver Loerie Award: One Day Podcast Series

• Bronze Bookmark: One Day Campaign

Awards for tourism, last 12 months



International Access and Marketing Efforts



Upcoming IATA winter season route network 
Nov 2022 – March 2023

Source: OAG Analyser



IATA winter season 22/23 outlook

Two-way international seat capacity for CPT

100% Compared to the same period in 2019, with

1.68 million seats available between 

November 2022 and March 2023

International air cargo capacity for CPT

80% Compared to the same period in 2019, with

84 000 tonnes in two-way capacity available between 

November 2022 and March 2023

3 new airlines

4 new routes

Atlanta, USA

Washington DC, USA

Brussels, Belgium

Maputo, Mozambique

Source: Seabury Air Cargo



International Access: Cape Town route and airline update 
As at 4 November 2022



Based on the ship operator bookings we are expecting a strong recovery performance for the 2022_2023 Season. 

Cruise Cape Town
Future Performance Outlook

• Based on the ship operator bookings we are expecting a strong recovery performance for the 2022/23 Season.

• We are expecting recovery of the number of ships calling in 2022/23 to be similar to the planned 2020/21 season (interrupted by COVID)

• Provisional bookings for the 2023/24 season indicate a further increase in performance.



Thank 

you 


