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INTRODUCTION 

• This report documents GCIS support to Pillar 2 of the National Strategic Plan (NSP) on
Gender Based Violence and Femicide (GBVF).

• GCIS has over time sustained communication support to the 16 Days of Activism campaign
and continued as part of the 365 days campaign on GBVF following its adoption by
government together with partners and all role players.

• Government’s National Communication Strategy Framework (NCSF) 2019 – 2024 approved
by Cabinet, highlights that government communication agenda should be proactively
driven and derived from the main guiding documents which are the Mid-Term Strategic
Framework (MTSF), Annual APPs, the SONA and cluster programmes. The fight against the
second pandemic of GBVF remains a priority.

• As articulated on the NSP on GBVF, GCIS ensures GBVF campaigns are included in cluster
programmes and coordinates a monthly report to the Presidency via the Department of
Women, Youth and Persons with Disabilities on government-wide communication activities.

This report is in two parts:

 Government Wide Interventions supported by the GCIS

 GCIS led Interventions utilising our own internal platforms



Part 1: Government Wide Interventions

 JCPS Cluster Dialogue on GBVF

Minister of Police – General Bheki Cele, led the 

discussion on law enforcement measures to curb 

GBVF, together with Minister in The Presidency for 

Women, Youth and Persons with Disabilities, Ms Maite

Nkoana-Mashabane, IPID Executive Director, Ms 

Jennifer Ntlatseng and Deputy Director of Public 

Prosecutions, Adv. Rodney de Kock. The event was held 

on the 31st August 2020.

Some examples of government wide Communication Activities included:

 Minister Zulu participated in the Khuzekani
Madoda campaign aiming to stop GBVF on 3 
October 2021, EC

 Walk Against Human trafficking and GBVF 
in the NC, Upington on 21 & 22 October 21 



MEDIA BUYING CAMPAIGNS BOOKED ON BEHALF OF CLIENTS  

Part 1: Government Wide Interventions

On behalf of client departments GCIS ran advertising campaigns on commercial Radio, Commercial; TV; 

print and Community Radio to the tune of R 7 344 040.60

 With commercial Radio running campaigns amounting to R3 250 712.24 for the Departments of 

Women Youth and Persons with Disabilities (DWYPD); Justice and Constitutional Development and the 

Civilian Secretariat for Police (CSP)

 Commercial TV amounting to R1 226 274.00 for Departments of Women Youth and Persons with 

Disabilities (DWYPD); Justice and Constitutional Development.  

 R2 750 574.36 on Commercial print for Departments of Women Youth and persons with disabilities 

(DWYPD); Justice and Constitutional Development.  

 Coordinated and hosted community radio talk shows and also placed adverts, working together with 

the Commission for Gender Equality; Departments of Home Affairs; Justice and Constitutional 

Development; and South African Police Service (SAPS) costing a total amount of R1 016 480.00



MEDIA BUYING CAMPAIGNS BOOKED ON BEHALF OF CLIENTS  

Part 1: Government Wide Interventions



Part 2: GCIS-led Interventions

Highlights 

 NATIONAL STRATEGIC PLAN  (NSP) AND PILLAR 2 SUPPORT GCIS continues to participate 
in meetings of the NSP Pillar 2 and rendering communication support and supported the launch in in March this year 
(2020). 

 COVID-19 The GCIS hosted a series of webinars and panel discussions and community outreaches aimed at driving
conversation on how the COVID-19 pandemic and lockdown levels have impacted victims of GBVF or increased the
scourge.

 16 DAYS OF ACTIVISM CAMPAIGN During the early days of the 16
Days of Activism campaign GCIS use to run a robust and very successful
campaign, when there was a budget allocated for communication. And the
budget was lost to the department of Women when it was formed. – This is the
“Don’t Look Away: Act Against Abuse campaign”

 100 MEN MARCH GCIS organized the march from inception, formed partnerships with external stakeholders
including business, civil society – men's organisations; development institutions; the sporting fraternity etc. and up to
successful implementation and raised awareness about GBVF and touched almost all sectors of our society

 STEERING COMMITTEE ON GBVF GCIS was a member of the Steering Committee on GBVF and
responsible for identifying communication opportunities, writing statements and facilitating interviews to amplify the
milestones of the committee which included the provincial workshops on the draft National Strategic Plan

 GBVF SUMMIT Working closely with the Department of Justice, the GCIS played a key role in facilitating 
communication on the first country GBVF Summit held in 2018 and the subsequent signing of the Pledge during the 
launch of the Declaration by the President committing to demands that women were putting to government as a way of 
expediting the work on eradicating the GBVF. 



Part 2: GCIS-led Interventions

 Key messages and talking points were developed to inform communication platforms and products
and to ensure synergies across diverse messengers on GBVF communication efforts. The following
were developed:
 Eight sets of Key messages and another six sets of Talking Points
 Two Opinion Pieces were done and placed in Newspapers 

 Daily Messages - Through the RAPID RESPONSE (RR), messages speaking against GBVF were
incorporated into the daily urgent response cycle when needed. These were distributed as a response
to the communication and media environment. The daily messages are translated into all official
South African languages and widely distributed both inside government and with social partners.

Content Development – GCIS Content and Writing Services actively develop content for 

wider use related to GBVF



Part 2: GCIS-led Interventions

• The campaign design concept (look & feel) for a number of campaigns including the 16 Days of activism campaigns
over the years; the Remembrance of the Covid-19 and GBVF departed. These were applied to a number of products
including Communication toolkits, with the following products: Facebook banner; Twitter banner; web banner; e-
mailer; Poster.

• The most recent products developed include GBVF Videos (Short Promos; Survivor Stories); the President’s GBVF 
Message; Graphics (incl. motion); GBV Collateral, GBVF video message by DM Siweya during MDDA equipment 
Launch

Product Development 

Products and Messages:

Hands Were Meant to Nurture

Life, Not harm it!

Products and Messages:

There is no excuse for abuse

Poster - GBV Activation

26 November 2021
Orange Farm, Eyethu Mall



Part 2: GCIS-led Interventions

Community Outreach

GCIS Provincial 

Office 

16 Days of Activism for No 

Violence Against Women 

and Children

Gauteng 27 

Limpopo 8 

Mpumalanga 10 

KwaZulu Natal 36 

Western Cape 25 

North West 11 

Northern Cape 6 

Free State 13 

Eastern Cape 25 

Total 162

Provincial Office 
Gender Based Violence 

& Femicide

Gauteng 37 

Limpopo 31 

Mpumalanga 18 

KwaZulu Natal 45 

Western Cape 15 

North West 17 

Northern Cape 10 

Free State 17 

Eastern Cape 7 

Total 197

Summary Report on Campaigns -
November 2020 to February 2022

Total Development Communication Projects: 197

Total Estimated People Reached: 9 695 767 

16 Days of Activism Reports -

November 2020 to February 2022
Total Development Communication Projects: 162

Total Estimated People Reached: 3 484 638 



Part 2: GCIS-led Interventions

Media Engagement

Prior to 2018, Media Engagement services were implemented and driven mainly through the communication support 

rendered to the following campaigns and projects: 

 16 Days for No Violence Against Women and Children campaign

 The JCPS and SPCHD clusters where relevant issues arise. 

 Post Cabinet communication and Women’s Month campaign 

TACTICS - In supporting the GBVF programme, a mix of

communication tactics which included:

Partnerships with media houses for coverage of events, content dissemination,

dedicated interview slots, inclusion of GBVF messages in their own programmes

and driving their own in-house campaigns.

Background briefing sessions with media bodies and major television

broadcasters.

Facilitating media interview opportunities

Facilitating media briefings

Ensuring that opinion pieces are published in relevant and strategic platforms.

Developing and disseminating media statements and speeches by principals

Utilisation of the @MediaLiaison Twitter account for media mobilisation and

content dissemination.



Part 2: GCIS-led Interventions

Media Engagement

Outside the media partnerships, this work is enhanced by the strong stakeholder relations established with organisations

doing similar work such as - The GIZ and UN Women, Commission on Gender Equality, MDDA, Gender-Links, Agape

Youth Movement as well as Departments of Social Development and Justice and Correctional Services .

Through these partnership, a number of milestones have been achieved:

 Co-hosting webinars aimed at enhancing the work of gender transformation and behavior change in the

media

 Co-hosting training sessions and workshops capacitating the community media sector on gender sensitive

writing and gender equality.

 Co-hosting the annual Women in Media Forum, an engagement platforms for communicators and media

practitioner on a variety of issues which mainly cover gender sensitive budgeting, acknowledging the talent

of women journalists and photographers during critical periods such as COVID-19 and general empowerment

conversations.



Part 2: GCIS-led Interventions

Vuk’uzenzele newspaper
Over the years the newspaper has been covering Violence against women and children and 
GBVF. Over 146 articles, editorials and features were written, with the November 2018 Vuk’ 
edition dedicated to GBV.  

https://www.vukuzenzele.gov.za/archives

https://www.vukuzenzele.gov.za/sites/default/files/d
ocuments/2021-
05/Vuk%20June%202021%20Edition%201.pdf

https://www.vukuzenzele.gov.za/sites/default/file
s/VukEnglish-20092018013~JHBIS.pdf

February 2015

1. Protecting the victims of sexual abuse

2. Ukuthwala: Robbing young girls of 
childhood

3. A safe space for abused victims

https://www.vukuzenzele.gov.za/sites/default/file
s/pdfs/February2015.pdf

https://www.vukuzenzele.gov.za/archives
https://www.vukuzenzele.gov.za/sites/default/files/documents/2021-05/Vuk%20June%202021%20Edition%201.pdf
https://www.vukuzenzele.gov.za/sites/default/files/VukEnglish-20092018013~JHBIS.pdf
https://www.vukuzenzele.gov.za/sites/default/files/pdfs/February2015.pdf


Part 2: GCIS-led Interventions

Public Sector Manager (PSM) magazine

Over 42 articles were published on the public 
Sector Manager Magazine (PSM), including the 
following:

August 2018

• Take a stand against women abuse

• Men championing women’s rights

• Why I joined the 100 Men March

November 2016

• Speak out against abuse

• Creating a society free of violence

https://issuu.com/topcomedia/docs/psm
_november_2016_final?e=2548535/40323
162

November 2021 

• Addressing SA’s second epidemic

• Government departments champion women 
empowerment

• Harnessing tech to fight GBVF

• Men, this battle needs you

• Fighting abuse

https://issuu.com/gcispsm/docs/psm_november
_2021

https://issuu.com/topcomedia/docs/psm_august_2018__is
suu__upload?e=2548535/63782723

https://issuu.com/topcomedia/docs/psm_november_2016_final?e=2548535/40323162
https://issuu.com/gcispsm/docs/psm_november_2021
https://issuu.com/topcomedia/docs/psm_august_2018__issuu__upload?e=2548535/63782723


Part 2: GCIS-led Interventions

General Coverage touch on themes such as:

 GBVF in the context of lockdown, men leading the 

fight against GBV, establishment of the National 

Council on Gender Based Violence and Femicide, 

efforts by SAPS and Justice Department to deal 

with GBVF, profiling arrests of perpetrators,  

women empowerment, launch of the Gender-

Based Violence and Femicide (GBVF) Response 

Fund , government partnering with sectors such as 

the taxi industry to curb GBV, GBVF in the context 

of the African Union, opening of shelters for 

women and children, profiling the GBV Command 

Centre, allocations in the Budget, coverage of the 

national summit on gender-based violence, 

establishment of the National Council on GBVF, 

100 Men March, among others.

Gender-Based Violence and Femicide has been a key theme 

that has been given coverage to over the years. This extends 

over the actual 2021 - 16-Days campaign period until Feb 

2022.

 The 2021 16 days of Activism campaign was covered by 

SANEWS, coverage started with the Launch in Soweto.   

Content formed a feature article, along with video clips.

 During the 2021  - 16 days campaign period, SANews 

published a feature on a Soweto woman who has 

endured a decade of abuse at the hands of her husband.

 A reporter interviewed the Sisters Working in the Film 

and Television (SWIFT) non-profit organisation with the 

spotlight on the prevalence of GBV in the film industry.

 A reporter also spoke to a student on her insights into the 

impact of GBV as a person living with a disability. 

 Given the incidence of high levels of GBVF, SAnews

content reflects government’s stance on the fight against 

GBVF.

 Throughout the year, SANews stories have kept GBVF as 

key area of reporting.

 Over Twenty two (22) features articles were published.  

 Published features and articles yielded 

over 423 145 views

https://www.sanews.gov.za/south-africa/cabinet-approves-establishment-national-council-gbvf


WEB & SOCIAL MEDIA 

Posted content related to GBFV on the 

GovernmentZA Twitter account

Infographics, Videos and 16 Days Content

T
o

p
 p

o
s
ts

:

Reached 100 798 people, 

1 015 engagement (likes, 

comment and shares)

793 377 

Total Reach

March 2020 – Feb 2022

GovernmentZA

6174

Engagement

790 472 

Total Reach

March 2020 – Feb 2022

GovernmentZA

6 055

Engagement

Posted content related to GBFV on the GovernmentZA 

Twitter account

Infographics, Videos and 16 Days Content

T
o

p
 tw

e
e
ts

GBVF Outreach programme by Minister of Social Development, Ms 

Lindiwe Zulu 

Impressions 7 173 impressions, 190 engagement

Government Websites – www.gov.za

More than 400 speeches and statements and 62 documents have been added 

Page views since the start of the page is over 64 621

A dedicated webpage was created in enabling a one-stop portal for easy access all GBVF related information.  

https://www.gov.za/GBV

http://www.gov.za/
https://www.gov.za/GBV


Conclusion 

Budget is still not available to run a Mass media campaign, GCIS is
currently implementing activities within its operational budget and
through various partnerships within government.

GCIS continues to work through partnership at provincial level with
Civil Society, Community media and other key departments like SAPS,
Offices of the Premiers (OTP) Community Development workers.



END 


