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LEGISLATIVE MANDATES
CONSTITUTIONAL MANDATE
 (
Section 16:
Everyone has 
a right 
Freedom of 
Expression 
Section 32
:
 
Everyone as 
a Right to 
Access to 
Information
)
 (
Section 15 (1)
“Everyone has the 
right to freedom 
of conscience, 
religion, thought, 
belief and opinion 
)
THE MDDA MANDATE
SECTION 3 OF THE MDDA ACT, 2002
 (
Encourage ownership of, and access to 
media by Historically Diminished 
Groups as well as by historically 
diminished indigenous language and 
cultural groups
Encourage the development of human 
resources and training, and capacity 
building, within the media industry, 
especially amongst historically 
disadvantaged groups
)
 (
Encourage channeling of resources 
to the community and small 
commercial media sectors.
Raise public awareness with 
regard to media development and 
diversity issues and support 
initiatives which promote literacy 
and a culture of reading.
)
VISION, MISSION & VALUES
 (
Values
Mission
Vision
)Vision 
An accessible, transformed, diversified & Sustainable media.
Mission 
To support the development of a vibrant, innovative, sustainable and people-centred community media sector through resourcing, knowledge-based research and capacity building, in order to give a voice to historically disadvantaged communities.
Values
Accountability, Inclusivity, Integrity, Ubuntu, Professionalism. 
STRATEGIC OBJECTIVES
2020/2025 MEDIUM TERM STRATEGIC FRAMEWORK

Objective 1 Facilitate ownership, control and access to information and content production of community broadcasting by historically advantaged communities.
Objective 4
To ensure compliance with applicable legislative requirements and sustainability of the Agency.
Objective 2
To facilitate ownership, control and access to information and content production of community and small commercial  publications by historically Advantaged communities.
Objectives 5 To position the MDDA as an authoritative leader and voice on community and commercial media by proactive advocacy and lobbying interventions and established stakeholder relationships
Objective 3 To monitor and evaluate input, output 
and compliance to MDDA grant-in-aid contracts to measure the effectiveness and  efficiency of the MDDA support
Objective 6
To expand our footprint as the MDDA by creating a positive image in pursuance of the MDDA’s mandate to grow the community and small commercial media.

NATIONAL DEVELOPMENT PLAN
ALIGNMENT TO VISION 2030
	Priority 6	Priority 1	Priority 5
	Building a Capable, 	TransformatioEconomic 	Cohesion and Social 
	Ethical and 	n and Job 	Safe 
	Developmental State	Creation	communities
	MDDA Goal:  	MDDA Goal: 	MDDA Goal:
Capable, effective Capacitated, promoted through Media diversity and efficient digital 
	organisation in 	responsive 	sustainability of the growth and 
support of the community- community-based delivery of the based media media in SA. mandate	in SA.
OTHER RELATED LEGISLATION
REGULATORY FRAMEWORK
 (
The Eco 
System
)Broadcasting Act, 1999 as amended
Community media broadcasting
Independent Communications Authority of SA Act, 2000, 
Powers to grant, renew, amend, transfer and revoke licences.
Electronics Communications Act, 2005 
Chapter 9(50): Community broadcasting services licenses (non-profit)
Universal Service and Access Fund (USAF) Levy
Promotion of Administrative Justice Act, 2000
Administration of Justice
Public Finance Management Act, 2009
Good and accountable governance.
Community & Small Community Media Landscape

(Community) Media Landscape
 (
1994
2002
2003
2004
2020
MDDA Act promulgated
2004
 January 
–
MDDA 
funds 1
st
project
)

Limited to Vyre Weekblad & Bush Radio funded by International Donors
Media industry highly monopolised, 
· Limited or no diversity of news or opinion
· Voice of black people in media    suppressed.
[image: ]2003 - MDDA starts operating
MDDA Regulations 
Published
· Over 270 licensed community radio stations: Funded 168 
· 8m listeners.
· 5 Community Television.
· Over 200 publishers.

MDDA COMMUNITY RADIO FUNDING FOOTPRINT
[image: ]
	
	Community Print Today



	[image: ]

	No of publications
	180
· 87 weekly
· 38 fortnightly
· 55 monthly

	Circulation
	7 million per month

	Readership
	+20 million per month

	Publishing language
	97 publish in indigenous languages or combination of indigenous and English/Afrikaans

	Black ownership
	>60%

	Women ownership
	18%

	MDDA funded publications
	88


Access to diversified media for all	12
Community & Small Commercial Print 
MDDA footprint
Funding and non financial support to 37 Community Print Projects owned and managed by NGOs (Government supported). And to 50 Small Commercial Media Print Projects owned and managed by HDIs.
 (
Small 
commercial 
media
Community print
)
MDDA COMMUNITY TELEVISION BROADCAST FOOTPRINT
	Province
	Total 
Stations

	E/Cape
	TBN 

	Free State
	0 - Initiative

	Gauteng
	Soweto & 
Tshwane

	KZN
	1KZN

	Limpopo
	Not licensed

	Mpuma
	0

	N/Cape
	0

	N/ West
	Not issued

	W/Cape
	Cape TV

	Total
	5


	 (
By Province
)	14
PROACTIVE APPROACH TO CAPACITATING SECTOR
Election reporting training (2019) for National Elections for community broadcast and print in Partnership with Open Society 
Foundation
In preparation for 2021 LGEs, training will be implemented for all  provinces on best practice when covering elections – August 2021
Capacity building partnerships established
Partnership agreements to offer specialized courses, eg SEDA, SAASTA, Nemisa, Mict SETA
Training programmes
Nearly 3500 community media personnel trained in key skills from business development to courses on fact checking, and content generation, eg reporting on GBV, climate change, etc
Media literacy and culture of reading
Focus changed to digital literacy and safe use of internet and social media and  programmes that promote culture of reading
Content Monitoring study on Community Media’s Coverage 
of the 2021 Municipal Elections
Research not only measuring the impact of the training provided, also allows building a repository of knowledge on how community media is covering elections enabling us to track trends in elections  
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168 Licensed Radio Stations Funded to
date
12 lost licenses
156 Licensed & Funded
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