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VISION 
 

The SABC inspires change 
through enriching, credible, 

relevant and compelling 
content that is accessible by 

all. 

 

MISSION 
 

To educate, inform and 
entertain all audiences 

accessing SABC services. 

 

VALUES 
 

Conversations and 
Partnerships 

Restoration of Human Dignity 

Building a Common Future 

 



AT A GLANCE 



AT A GLANCE... 

The SABC is more than just a 
Public Broadcaster, it is a daily 
companion to millions of South 
Africans, allowing audiences to 
watch, listen and engage, in their 
mother tongue, with news, public 
service programming, events of 
national importance and other 
moments shaping their lives.   



AT A GLANCE... 

27.9m radio listeners per week 

29,5m viewers on SABC1 

27.6m viewers on SABC2 

21,3m viewers on SABC3 

 2,1m viewers on SABC News 

5,3m page views on SABC websites 

69% local content 
during prime time 
over 3 TV channels 

65% local music on 
public service radio 
stations 

Broadcasting in all 
official languages on 
television and radio 

12 TV News bulletins 
per day, 10 current 
affairs shows per 
week 

SABC News channel -
16 304 min of news 
and 6 336 min of 
current affairs p/w 



AT A GLANCE... 



AT A GLANCE... 

R516m investment in Sport 
R873m investment in Local  

Content 

 
33 local provincial news inserts per 

day 

381 provincial programme inserts  

3 additional programmes with sign 
language  

91 programmes with subtitling 

Content procurement from 
companies owned by People With 

Disabilities 

Looking after Provinces and 
People with Disabilities 



AT A GLANCE... 

Succesful and wide-
reaching  broadcast of 
the National Elections 

SABC ready for DTT 
switch-on:  investment 

in systems and 
infrasctructure 

Skills development – 
94% achievement on 
Workplace Skills Plan 

BBBEE Level 2 rating 
from a level 4 rating 

81% total BBBEE 
procurement spent 

Top on-air talent, high 
quality production, 

well researched topics, 
entertaining and 

engaging presentation 
styles won the SABC 
close to 100 awards  

Progressed from a 
disclaimer 

qualification in 2013 to 
a qualified audit with 8 

findings in 2014 and 
ending with 3 findings 

at the end 2015 



PERFORMANCE 



PEFORMANCE REVIEW FY2014/15 

AUDIENCES 

The SABC performed very well 
in growing and meeting its 
audience share targets on 

Radio. Currently, SABC Radio 
stations are reaching a massive 

27.9 million listeners per 
week.  

SABC Television exceeded 
audience share in prime time 

but not in the performance 
period. On average five out of 

twenty of SABC’s weekly 
programmes are consistently 

ranked in the top five.  

Audience Share:  69,5% Audience Share:  49,3% 

Constant review of stations’ 
performance, implementation of 
research findings and continuous in-
house training ensured that targets 
were met and exceeded. 

The programme and schedule changes 
implemented on SABC1 and SABC2 
marginally lowered the audience numbers. 
The SABC implemented corrective 
measures to recover and bring audience 
share closer to target for the year. 



PEFORMANCE REVIEW FY2014/15 

CONTENT AND PLATFORMS 

Delivering high-quality 
programming and content, 
spanning a range of genres 
accessible across multiple 

platforms  

The largest producer 
and commissioner of 

South African 
programming and 

content for television 
and radio  

Expanding range of 
services to on-line 

platforms 

Representation of all 
South African cultures and 
stories in its programming 
and provide programming 

to all including people 
with disabilities 

Provided programme 
inserts from all 9 

Provinces (33 News 
inserts per day, 381 
programme inserts ) 

Sign language – all new 
programmes  included 

sign language  (91) 

Procured content from 3 
companies owned by 

PWD. 

National Elections May 
2014 

Both SABC TV and radio 
covered the elections 

extensively 

Voter education, awareness 
and build-up programmes 
were aired to enable the 
electorate to engage with 

political parties on key 
national issues 

The elections, counting of 
ballots, pronouncement 

on results and the 
inauguration of the 

President were covered 
by the SABC  



PEFORMANCE REVIEW FY2014/15 

TECHNOLOGY & INFRASTRUCTURE 

The main focus 
regarding technology 

and infrastructure, 
was the upgrading 

and/or 
implementation of 

internal systems and 
processes related to 

the digital migration.   

The Corporation 
further enhanced its 
DTT readiness plans 

during the period 
under review.  

The SABC has 
completed the 

installation and 
testing of technical 

elements in the 
broadcast value chain 

to ensure that the 
SABC can successfully 

broadcast at DTT 
switch-on. 



PEFORMANCE REVIEW FY2014/15 

TECHNOLOGY & INFRASTRUCTURE – UNIVERSAL ACCESS 

The SABC is mandated to make its services available 
throughout the Republic.  A significant number of South 
Africans depend solely on radio as a source of information.  
The Radio (FM) expansion project’s aim is to provide 
radio services to all South Africans in their preferred 
language wherever they live in the country.  During the 
period under review, the SABC submitted its radio frequency 
application to ICASA in order to deliver on this initiative.   

Going forward, the SABC will be including all 18 radio 
stations on the DTT and DTH television platforms, to 
ensure that citizens, even in the most rural areas of 
South Africa are informed, educated and entertained. 
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PEFORMANCE REVIEW FY2014/15 

EFFICIENCIES 

E
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Increased 
efficiencies and on-
going process 
improvement in 
support of an 
effective 
organisational 
operating model. 
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 The SABC has 

progressed well 
with the 
development and 
implementation of 
its e-procurement 
system and related 
processes. Against 
a target of 50% the 
SABC is tracking at 
69% at year-end.   

E
N

H
A

N
C

E
M

E
N

T
S

 

 

The system 
enhancements will 
enable automation 
of processes and 
improve 
procurement 
efficiencies, 
governance, risk, 
compliance and 
spent visibility.   



FINANCIALS 



FINANCIAL PERFORMANCE 

EXECUTIVE SUMMARY 

• Although the economic downturn affected commercial revenues significantly and 
TV licence revenue did not yield the expected results, the SABC maintained a 
positive cash position, with R1.017 billion in cash reserves. This shows that 
the SABC is able to perform its operations effectively as the minimum cash 
required for the SABC to operate effectively is R600 million. 

• The SABC also maintained a good level of liquidity shown in the current ratio 
of 2.01 as well as the quick ratio of 1.39. These ratios have shown a gradual 
improvement year on year; and this shows that the organisation will continue to 
expand and grow in the future in a sustainable manner.  

• In addition to this there has been a revenue growth of 4% year on year: mainly 
attributed to a 7% increase in advertising revenue. This 7% increase was 
below budgeted revenues due to the contraction in the economy, and impact of 
TV schedule and programming changes during 2014. 



FINANCIAL PERFORMANCE 

EXECUTIVE SUMMARY 

• The increase in advertising revenue was offset by difficulties encountered with 
licence fee collections; where licence fee revenue dropped by 2%.  

• This was largely a result of the industrial action at the South African Post Office 
as TV licence renewal reminders could not be delivered. In addition, payment 
points at Post Offices were not accessible due to the industrial action.  

• The loss in revenue was compounded by a decrease in sponsorships and mobile 
revenue where budgeted targets were not met.  

• Operational expenses have increased by 19% with amortisation of programme, 
film and sports rights; and employee compensation and benefits comprising of 
the majority of this increase.  

• Employee compensation and benefits increased due to the recruitment of critical 
skills in Technology, News and Human Resources.  

• There was also the recognition of expenditure related to long service awards, as 
well as employee recognition awards to staff which were critical and overdue but 
not budgeted for. 



FINANCIAL PERFORMANCE 



FINANCIAL PERFORMANCE 



FINANCIAL PERFORMANCE 

Total Revenue:  R7,49 billion 
• 7% below target 
• 4% growth year-on-year 

Total Expenditure:  R8,087 billion 
• 2% higher than budget 
• 19% higher year-on-year 

Loss:  R395m 

Cash reserves:  R1,017 billion • R1,4 billion at the end of 2014 

• 210% below budget 

IN SUMMARY... 



FINANCIAL PERFORMANCE 

R395m loss for FY2014/15 

UNPACKING THE LOSS 

Underperformance in 
TV licences and 
sponsorships.  
Economic downturn 
and programme and 
schedule changes 
also affected 
commercial revenues. 

 
Expenses increased 
owing to amortisation 
of programme, film & 
sports rights.  Employee 
compensation and 
benefits increased as a 
result of recruitment of 
critical skills.   
Payment of royalty fees 
to artists  

Substantial 
investments in 
programme, film and 
sport rights in order 
to deliver on public 
service mandate. 



FINANCIAL PERFORMANCE 

UNPACKING THE LOSS (cont) 

Underperformance mainly  
in TV licences and 
sponsorships.  
Economic downturn and 
programme and schedule 
changes also affected 
commercial revenues. 

 
TV schedule 
disruptions 

(Sport, 
National 
Interest 

events) had a 
R161.5m 
impact on 
revenue 



FINANCIAL PERFORMANCE 

UNPACKING THE LOSS (cont) 

 
Expenses increased owing 
to amortisation of 
programme, film & sports 
rights,  employee 
compensation and 
benefits payment of 
royalty fees to artists.  

Broadcasting costs 
increased mainly as a 
result of payment of 

royalties where R198 
million was incurred 

in 2015 in comparison 
to 2013/14, where 
R47.4 million was 

incurred.  

47% increase in amortisation of 
Programme, Film and Sports Rights. The 

amortisation expense is, however, a once-
off expense caused by the change in 
accounting estimate where the first 

transmission of a programme is 
amortised at a more accelerated rate 
reflecting the consumption pattern of 

programmes based on recent audience 
figures. 

Employee compensation - Additional costs 
 

• Recruitment of critical skills: R90.3m; 
• Once-off bonus for 2013/14 

performance: R55.7m; 
• Annual salary increases (budgeted 

6.5%, actual after union negotiations 
was 9%): R142m 

  



FINANCIAL PERFORMANCE 

Does the SABC have cash in the bank? 

Is the SABC in a position to cover all its liabilities? 

Is the SABC delivering on its mandate? 

Is the SABC a Going Concern? YES 

YES 

YES 

YES 



AUDIT MATTERS 

The SABC progressed from a disclaimer opinion in 2013 to a qualified opinion with 
8 findings in 2014 and ending with 3 findings at the end 2015.  A detailed audit 
action plan was put in place to deal with external audit findings and the SABC 
ensured that it cleared the majority of matters prior to the end of the financial year.  
Remaining matters are: 

QUALIFICATION AREA FINDING ACTIONS TO DATE 

Licence fee revenue and 
related receivable 

SABC did not record revenue on 
an accrual basis as required by 
IFRS but on a cash basis. 

• Framework development to 
assist data mining in order to 
identify unlicensed TV 
households and businesses. 

• Review of accounting process 
in TV licence. 

• Position paper on accounting 
processes and treatment of 
activities to enable conversion 
to accrual accounting. 

• Assessment of tax risks. 



AUDIT MATTERS 

QUALIFICATION AREA FINDING ACTIONS TO DATE 

Deferred tax, tax 
payable and income tax 

SABC did not include unpaid TV 
licence fees in its AFS (cash 
basis of accounting was done). 
Tax (VAT) implications of 
unpaid licence fees. 

• Engagements between SARS, 
AGSA and SABC tax team to 
continue in conjuction with 
the TV licence accrual project. 

Irregular fruitless and 
wasteful expenditure. 

The completeness and accuracy 
of the disclosure was raised. 
 

SABC continues to review the 
historical records to properly 
account for the expenditure. 



HUMAN CAPITAL 



HUMAN CAPITAL 

People remain a priority of the SABC as it recognises that it is the talent, passion 
and commitment of each SABC employee that continues to drive success.  Human 
Resources (HR) plays a strategic role in ensuring that the SABC is a rewarding, 
progressive and diverse workplace, that drives a culture of high performance, and 
is staffed with dedicated, innovative and highly skilled professionals.   

EMPLOYMENT EQUITY 



HUMAN CAPITAL 

Some of the significant successes of the financial year under review include, but 
are not limited to the following: 

•  Appointment of six key executive positions, i.e. Chief Operating Officer, Chief 
Financial Officer, Group Executive: News and Current Affairs, Head of Sport, 
Group Executive: Stakeholder Relations and Provinces and Group Executive: 
Commercial Enterprises; 

•  Go-live of the HR Shared Services Centre enabling a best-practice one-stop HR 
facility;  

•  Reduction of the leave liability impacting positively on the SABC balance sheet;  

•  Finalisation of an Employee Reward and Recognition Programme to improve 
employee morale and motivation;  

•  Development and finalisation of the Performance Management Policy, tools and 
processes for implementation in the next fiscal; 

•  Investment of R22.7 million toward employee development which is an average 
investment of R14 000 per employee and achievement of 94% of Workplace 
Skills Plan (WSP) target; 



HUMAN CAPITAL (cont) 

• Commencement of a company-wide Competency Model to define key 
competencies to take SABC into the future; 

•  Commencement of a Career Progression Model to set the baseline for enhanced 
career paths and create job opportunities for all staff;  

•  Review of key Human Resources policies and procedures in partnership with 
social partners; and 

•  Significant improvement in Employment Equity (EE) targets which led the 
organisation submitting its nomination for the Employment Equity Award to 
the Department of Labour. 

 



PERFORMANCE AGAINST 
PREDETERMINED 

OBJECTIVES 



PERFORMANCE AGAINST PREDETREMINED OBJECTIVES 

The SABC’s performance against its predetermined objectives 
may be viewed in the Annual Report p28 – 32. 




