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Boxing SA is making 
progress with regard to 
fulfilling its mandate as 
prescribed by the South 
African Boxing Act, 11 of 
2001 and its Regulations.

FOREWORD
BY THE ACCOUNTING 
AUTHORITY

We are pleased that the Strategic Plan 2015-

2020 has set a path and high standards for 

achievement. We are also thrilled to report 

that we have increased our pool of licensees 

from 901 in 2014/15 to 1085 in 2015/16. In 

addition we have achieved our undertaking of 

encouraging women to play an active role in 

boxing and have over surpassed the training 

of women target by 21.6% in Quarter 3 of 

2015/16. 

We have also put measures in place to promote the safety 

and security of our licensees through the development of 

norms and standards for gyms and tournament venues 

in compliance with legislation. We will intensify our 

relationship with SAIDS to ensure that there is regular 

testing of boxers for the use of illegal substances. We believe 

firmly that we are on track in pursuing our strategic direction 

and remain on course to contribute towards the National 

Development Plan by advancing Outcome 14 on National 

building and Social cohesion.    
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OFFICIAL SIGN-OFF

It is hereby certified that this Annual Performance Plan:

• was developed by the management of Boxing South Africa under the guidance of the Accounting Authority.

• was prepared in line with the Boxing South Africa Strategic Plan of 2015/ 2016. Accurately reflects the performance targets 

which Boxing South Africa endeavor to achieve given the resources made available in the budget for 2016/17.

Mr Thabang Moses
Chief Financial Officer

Mr Masilo Maake
Administrator

Ms Muditambi Ravele 
Chairperson
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ACRONYMS AND ABBREVIATIONS 

AGSA Auditor General of South Africa

BBBEE Broad Based Black Economic Empowerment

BSA Boxing South Africa

CATHSSETA Culture Arts Tourism Hospitality and Sport Sector Education Training Authority

CEO Chief Executive Officer

CFO Chief Financial Officer

HR Human Resources 

ICT Information & Communication Technology

MTEF Medium Term Expenditure Framework

SMME Small Medium and Micro Enterprises

PBL Premier Boxing League

SANABO South African National Amateur Boxing Organization 

SAIDS South African Institute for Drug Free Sport 

SASCOC South African Sport Confederation and Olympic Committee 

SCM Supply Chain Management

SRSA Sport and Recreation South Africa 

TR Treasury Regulations

NDP National Development Plan

PFMA Public Finance Management Act

PSA Public Service Act 
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STRATEGIC OVERVIEW 
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Performance Delivery Environment

the Performance environment within which 
Bsa is operating 

The current strategic plan of BSA strives to root the 

organization out of the ills of the past. Below are highlights of 

persisting challenges that BSA faces as well progress made: 

a. Boxing competes with other sporting codes for 

fan support, media coverage and sponsorship. The 

media coverage introduced in 2015/16 as well as the 

partnership between the Sport and Recreation of South 

Africa (SRSA), the SABC and BSA has increased demand 

and support for boxing to about 1,3 million viewers per 

broadcast tournament.

b. Boxing SA was invited to exhibit at the Sports Week 

Exhibition which was attended by Minister Mbalula, 

the Director General of SRSA, BSA’s board members, 

international and local professional boxers and other 

guests. 

c. The National Lotteries Commission has provided 

funding to the tune of R8 million rands in 2015/2016 

towards the active recruitment and involvement of 

women in boxing, this demonstrates the confidence of 

donor agencies in the functional capabilities of BSA in 

advancing the strategic objectives and increasing the 

demand for participation of Women in Boxing.

d. This demand for boxing has increased the confidence 

of donor agencies such as the National Lotteries 

Commission who have provided funding to the tune of 

R8m in 2015/16 towards the active recruitment and 

involvement of women in boxing. 

e. Further progress is planned for increased organisation 

profile through the development and implementation of 

a marketing and communication strategy. 

The Strategic Plan and this APP finds resonance in the 

National Development Plan (NDP). The NDP recognises 

that sport plays an important role in promoting wellness, 

social cohesion and nation building. To this extent this APP 

recognises and pursues these priorities.  

Organisational Environment

The Boxing SA’s mandates set of in section 2 of the South 

African Boxing Act No.11 of 2001 inaugurate it as a 

professional boxing regulatory body in South Africa. Its 

mandates in section 2 of this Act. 

The Executive Authority, the Minister of Sport and 

Recreation South Africa through SRSA Accounting Officer 

(the Director General) is charged with the performance 

oversight role over BSA. The BSA comprises of the Board 

(this is the Accounting Authority of the Entity), the 

Chief Executive Officer (the BSA’s Accounting Officer), 

management and staff. The BSA’s main clientele are 

the boxers, managers, trainers, promoters, officials and 

spectators. 

Boxing SA is addressing critical factors that have affected 

its reputation negatively in the past. A number of executive 

managers of the BSA were on suspension and this restricted 

the organization from carrying out its mandate as prescribed 

by the South African Boxing Act No.11 of 2001. The reigning 

leadership worked tirelessly to resolve the suspensions of 

managers and to expedite disciplinary proceedings where 

applicable. Stability is prevailing once more in BSA and this is 

evidenced by the following: 

Updated situational analysis

This update highlights progress made against the Strategic Plan 2015-2020.Boxing 
South Africa (BSA) has made strides with regard to creating stability at leadership 
and staff retention levels.  The Board is fully functional and all disciplinary matters 
affecting executive positions have been resolved. The organisation is about to fill 
all vacancies and has secured media coverage of tournaments. All these factors 
have enhanced the profile of the organisation. To this extent R8m funding has been 
secured from the National Lotteries Commission for the development of women in 
boxing amongst others.  

 PART A
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Boxing SA is addressing 
critical factors that have 

affected its reputation 
negatively in the past.

“ “

a. CFO position has been filled. Recruitment is being 

finalised for the position of CEO. 

b. Other management positions have been filled.

c. Improved systems of internal control have been 

developed and implemented to ensure better financial 

management. 

d. An internal auditor has been appointed. 

e. Policies are being developed or updated. 

f. Fully functional Audit Committee has been appointed.

Furthermore systems were not adequate for BSA to comply 

with financial and other legislative requirements. In order to 

enhance the performance of BSA the organization seeks to 

prioritise the following: 

• Building the capacity of the organization to regulate 

the boxing sector and this will include increasing the 

compliance inspections; 

• Increasing awareness of promoters about compliance 

requirements and procedures in order to improve 

conformity; 

• Reviewing and developing policies and procedures to 

respond to the demands of a dynamic and fast-changing 

environment; 

• Developing internal systems for the enhanced 

operations;   

• Aligning the organizational structure with the strategic 

plan and to maximize efficiencies; 

• Reviewing the funding model for BSA; and 

• Supporting the establishment of associations to ensure 

the equitable boxing environment exist for all §The 

BSA’s objectives have been aligned to its core mandate 

that are prescribed in the Boxing Act. To achieve their 

objectives BSA has appointed new staff members who 

bring required skills, positive attitude and energy into 

the sector. Therefore BSA will need to build on this by 

harnessing on its human capital, strengthening policies 

and implementing robust systems.  

However BSA’s financial resources remain inadequate 

and the organisation is exploring approaches of engaging 

interns and volunteers in order to augment its capacity. 

Finally but most importantly, in 2015/16 the organization 

has introduced an awards and recognition policy which has 

motivated staff members.  

1. Revision to 
legislative and 
other mandates

There have been no changes to the BSA’s legislative and 

other mandates as reflected in the 2015-2020 Strategic Plan.  

 PART A
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Overview of 2016/17 budget & MTEF 
Boxing South Africa Expenditure Estimates 

PROGRAMMES
AUDITED 
OUTCOME

AUDITED 
OUTCOME

AUDITED 
OUTCOME

REVISED 
ESTIMATE

AVERAGE 
GROWTH RATE (%)

EXPENDITURE/ 
TOTAL:AVERAGE (%) MEDIUM-TERM ESTIMATE

AVERAGE 
GROWTH RATE (%)

EXPENDITURE/ 
TOTAL:AVERAGE (%)

Administration & Governance Compliance 2012/13 2013/14 2014/15 2015/16 2012/13-2015/16 2016/17 2017/18 2018/19 2015/16-2018/19

Revenue

Non-tax revenue 2,472 2,629 1,816 2,357 1.74% 22.05% 2,475 2,598 2,748 5.25% 18.31%

Sale of goods and services other than capital assets 2,049 2,072 1,661 2,294 6.47% 18.95% 2,409 2,529 2,675 5.26% 17.82%

Administration fees 2,049 2,072 1,661 2,294 6.47% 18.95% 2,409 2,529 2,675 5.26% 17.82%

Other non-tax revenue 424 557 155 63 -33.33% 3.11% 66 69 73 5.03% 0.49%

Transfer received 6,582 6,552 11,253 10,468 21.44% 77.95% 11,033 11,595 12,268 5.43% 81.69%

total revenue 9,054 9,181 13,069 12,825 13.96% 100.00% 13,508 14,193 15,016 5.40% 100.00%

expenses

current expenses 9,502 9,181 12,416 12,825 11.72% 100.00% 13,508 14,193 15,016 5.40% 100.00%

compensation of employees 4,142 5,760 6,261 4,810 8.20% 48.57% 5,112 5,407 5,723 5.96% 38.02%

Goods and services 5,073 3,421 6,155 8,015 25.86% 50.68% 8,396 8,786 9,293 5.06% 61.98%

Depreciation 112

Interest, dividends and rent on land 175

transfers and subsidies

total expenses 9,502 9,181 12,416 12,825 11.72% 100.00% 13,508 14,193 15,016 5.40% 100.00%

Surplus/(Deficit) -447 653

The spending focus for BSA in the medium term is to 

strengthen administrative capacity in the finance and 

fund raising division through competent personnel and 

systems. An internal auditor has been appointed to minimize 

recurrence of audit findings.

The entity has been allocated R21,6 million in the medium 

term period for compensation of employees. This translates 

into an average of R7,2 million per annum. With these 

funds BSA will be able to recruit competent staff to the 

organization.

The allocation for goods and services increased to R6 million 

compared to R6.2 million in the year 2014/15. This allocation 

will enable BSA implement its Annual Operational Plan.

 PART A

Boxing SA is addressing critical factors 
that have affected its reputation 

negatively in the past.
“ “

10 | Boxing South Africa



PROGRAMMES
AUDITED 
OUTCOME

AUDITED 
OUTCOME

AUDITED 
OUTCOME

REVISED 
ESTIMATE

AVERAGE 
GROWTH RATE (%)

EXPENDITURE/ 
TOTAL:AVERAGE (%) MEDIUM-TERM ESTIMATE

AVERAGE 
GROWTH RATE (%)

EXPENDITURE/ 
TOTAL:AVERAGE (%)

Administration & Governance Compliance 2012/13 2013/14 2014/15 2015/16 2012/13-2015/16 2016/17 2017/18 2018/19 2015/16-2018/19

Revenue

Non-tax revenue 2,472 2,629 1,816 2,357 1.74% 22.05% 2,475 2,598 2,748 5.25% 18.31%

Sale of goods and services other than capital assets 2,049 2,072 1,661 2,294 6.47% 18.95% 2,409 2,529 2,675 5.26% 17.82%

Administration fees 2,049 2,072 1,661 2,294 6.47% 18.95% 2,409 2,529 2,675 5.26% 17.82%

Other non-tax revenue 424 557 155 63 -33.33% 3.11% 66 69 73 5.03% 0.49%

Transfer received 6,582 6,552 11,253 10,468 21.44% 77.95% 11,033 11,595 12,268 5.43% 81.69%

total revenue 9,054 9,181 13,069 12,825 13.96% 100.00% 13,508 14,193 15,016 5.40% 100.00%

expenses

current expenses 9,502 9,181 12,416 12,825 11.72% 100.00% 13,508 14,193 15,016 5.40% 100.00%

compensation of employees 4,142 5,760 6,261 4,810 8.20% 48.57% 5,112 5,407 5,723 5.96% 38.02%

Goods and services 5,073 3,421 6,155 8,015 25.86% 50.68% 8,396 8,786 9,293 5.06% 61.98%

Depreciation 112

Interest, dividends and rent on land 175

transfers and subsidies

total expenses 9,502 9,181 12,416 12,825 11.72% 100.00% 13,508 14,193 15,016 5.40% 100.00%

Surplus/(Deficit) -447 653

Relating expenditure trends to 
strategic outcome oriented goals 

The MTEF allocations above reflect the funding allocated 

by the National Treasury through SRSA. The allocation 

as it stands is still inadequate for BSA to fulfill some of its 

mandates specified in the South African Boxing Act, 11 of 

2001.

The entity will mainly focus on boxing development and 

improving administrative capacity as outlined in the strategic 

plan of the entity.

The budget that BSA will receive from the voted funds is 

R13.5 million in the year 2016/17. 

 PART A

BSA’s financial resources remain inadequate 
and the organisation is exploring approaches 

of engaging interns and volunteers in order to 
augment its capacity.

“ “
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 PROGRAMME AND
SUB-PROGRAMME PLANS

2016/17

PART B
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Programme 1: Governance and 
Administration
Purpose:  To provide strategic leadership, good corporate 

governance and the overall administration of boxing. 

This programme is designed to provide the leadership of BSA 

and boxing in general and normal administrative functions 

that are necessary in modern organisations. Leadership 

herein refers to both the governance, strategic and 

administrative oversight.  

the Board seeks to ensure that the Strategic Plan is 

implemented accordingly. The appointment of the CFO 

has been completed successfully and the appointment of 

the CEO is being finalized.  The Board will ensure that all 

its committees are fully functional and accountable. In 

order to inculcate the spirit of professionalism and improve 

compliance by licensees, the Board has established the 

dispute resolution committee (arbitration 999) and the 

appeals committee. The Board has taken the initiative 

as mandated by the Act to encourage licensees to form 

professional and provincial associations. In this regard an 

interim constitution has been circulated for review and this 

will culminate in the establishment of a national federation. 

In addition the Board will also ensure that organizational 

structure is aligned to the strategic plan.  

The Office of the Chief Executive Officer and Corporate 

services will promote coherence in the implementation 

of the strategic plan and the APP. An operational plan 

will also be developed. In order to enhance stability in 

the organisation, the CEO will update existing or develop 

new policies and procedures. Focus will be on regulation 

and enforcement; human resources; finance management 

and information management. In order to enhance the 

organisation’s performance, the CEO will also ensure 

that policies and procedures are complemented by the 

development of systems and capacity building programmes 

for staff and licensees.  The office will also develop strategies 

such as the marketing and communication in order to 

improve the profiling of BSA. 

Among the priorities for Programme 1 in 2016/17 are 

to improve support services and value-add to the sector 

by simplifying compliance processes in order to improve 

compliance. The recommendations contained in the Auditor-

General (AG) management letter will be meticulously 

implemented and each sub-programme will work hard 

towards maintaining a clean audit. Focus will be placed on 

improving turn-around times; enhancing the electronic 

systems and promoting strict compliance to regulations.

STRATEGIC OBJECTIVE ANNUAL TARGETS FOR 2016/17

STRATEGIC OBJECTIVE 5 YEAR STRATEGIC PLAN TARGET 

AUDITED/ACTUAL PERFORMANCE

BASELINE 2015/16

ESTIMATED 
PERFORMANCE 

2016/17

MEDIUM-TERM TARGETS

2012/13 2013/14 2014/15 2017/18 2018/19 2019/20

Strengthened 
governance and 
oversight

Implement 100% resolutions of the Board, reduce 
negative audit findings and approve policies.

New indicator New indicator New indicator •	 60% resolutions of the 
Board executed

80% resolutions of the 
Board executed.

•	 90% resolutions of the 
Board executed.

•	 100% resolutions of 
the Board executed. 

•	 100% resolutions of 
the Board executed.

•	 4 policies approved 8 policies approved •	 6 policies approved •	 6  policies approved •	 6 policies approved

Improved administrative 
capacity

100% vacancies filled and organisational systems 
implemented. 

40% vacancies filled 80% vacancies filled 100% vacancies filled 100% vacancies filled 100% vacancies filled 

Stakeholder engagement 
framework

Develop and implement a stakeholder engagement 
framework

New indicator New indicator New indicator New Indicator Stakeholder engagement 
framework approved

4 stakeholder 
engagement sessions 
held  

8 stakeholder 
engagement sessions 
held  

12 stakeholder 
engagement sessions 
held  

 PART B
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STRATEGIC OBJECTIVE ANNUAL TARGETS FOR 2016/17

STRATEGIC OBJECTIVE 5 YEAR STRATEGIC PLAN TARGET 

AUDITED/ACTUAL PERFORMANCE

BASELINE 2015/16

ESTIMATED 
PERFORMANCE 

2016/17

MEDIUM-TERM TARGETS

2012/13 2013/14 2014/15 2017/18 2018/19 2019/20

Strengthened 
governance and 
oversight

Implement 100% resolutions of the Board, reduce 
negative audit findings and approve policies.

New indicator New indicator New indicator •	 60% resolutions of the 
Board executed

80% resolutions of the 
Board executed.

•	 90% resolutions of the 
Board executed.

•	 100% resolutions of 
the Board executed. 

•	 100% resolutions of 
the Board executed.

•	 4 policies approved 8 policies approved •	 6 policies approved •	 6  policies approved •	 6 policies approved

Improved administrative 
capacity

100% vacancies filled and organisational systems 
implemented. 

40% vacancies filled 80% vacancies filled 100% vacancies filled 100% vacancies filled 100% vacancies filled 

Stakeholder engagement 
framework

Develop and implement a stakeholder engagement 
framework

New indicator New indicator New indicator New Indicator Stakeholder engagement 
framework approved

4 stakeholder 
engagement sessions 
held  

8 stakeholder 
engagement sessions 
held  

12 stakeholder 
engagement sessions 
held  

 PART B
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PROGRAMME PERFORMANCE INDICATORS AND ANNUAL 
TARGETS FOR 2016/17

PROGRAMME
PERFORMANCE

INDICATORS

AUDITED/ACTUAL 
PERFORMANCE

BASELINE 
2015/16

ESTIMATED 
PERFORMANCE 

TARGETS 
2016/17

MEDIUM-TERM TARGETS

2012/13 2013/14 2014/15 2017/18 2018/19 2019/20 

 oBjective: strengthened governance and oversight

Number of policies and 
procedures reviewed 
and approved  

17 30 30 30 30

% of Board resolutions 
executed

New 
indicator

60% 100% 100% 100% 100%

Number of Audit 
Committee meetings 
held 

New 
Indicator

4 4 3 4 4 4 4

Number of Board 
meetings held 

New 
indicator

4 4 4 4 4 4 4

oBjective: imProved administrative caPacity 

% of vacancies filled 40% 80% 100% 100% 100%

Number of capacity 
building programmes 

New 
Indicator

6 20 25 25 25

Number of events 
and tournaments  
sanctioned 

87 84 85 90 95 100 110 120

Number of ratings 
conducted 

12 12 12 12 12 12 12 12

oBjective: stakeholder engagement framework

Stakeholder 
engagement 
framework approved 
and implemented 

New 
Indicator

Framework 
approved

4 takeholder 
engagement 
sessions held  

8 stakeholder 
engagement 
sessions held  

12 
stakeholder 
engagement 
sessions held  

oBjective: PartnershiPs 

Number of new 
Agreements or MOUs 
signed 

New 
indicator

2 2 2 2 2

Number of existing 
Agreements or MOUs 
renewed 

2 2 2 2 2

PROGRAMME PERFORMANCE INDICATORS AND QUARTERLY 
TARGERTS FOR 2016/17

PROGRAMME 
PERFORMANCE INDICATOR

QUARTERLY
BIANNUAL

ANNUAL

ANNUAL 
TARGET 
2016/17

CUMULATIVE/ 
NON-

CUMULATIVE
QUARTER

ONE
QUARTER

TWO
QUARTER 

THREE
QUARTER 

FOUR

strategic oBjective: strengthened governance and oversight

Number of policies and 
procedures reviewed and 
approved  

Annual 30 Non-Cumulative 12 6 6 6

% of Board resolutions 
executed

Annual 100% Non- cumulative 25% 25% 25% 25%

Number of internal audits 
conducted 

Quarterly 4 Non-Cumulative 1 1 1 1

Number of Board meetings 
held 

Quarterly 4 Non-Cumulative 1 1 1 1

strategic oBjective: imProved administrative caPacity
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PROGRAMME 
PERFORMANCE INDICATOR

QUARTERLY
BIANNUAL

ANNUAL

ANNUAL 
TARGET 
2016/17

CUMULATIVE/ 
NON-

CUMULATIVE
QUARTER

ONE
QUARTER

TWO
QUARTER 

THREE
QUARTER 

FOUR

% of vacancies filled 80% Non 
Cumulative

- 80% - -

strategic oBjective: PartnershiP agreements 

Number of new Agreements 
or MOUs signed 

2 Non-Cumulative 1 1

Number of existing 
Agreements or MOUs 
renewed 

2 1 1

strategic oBjective: stakeholder engagement framework

Stakeholder engagement 
framework approved 

3rd  
Quarter

1

Purpose:  To ensure compliance with the key aspects 

of boxing act, and rules regulations and enforce their 

application where non-compliance is observed. The 

programme will drive compliance with the licensing of 

practitioners, sanctioning of BSA events, rating of boxers as 

well as the coordination of training programmes for licensees 

in order to enable them to meet the requirements of the 

regulations. 

Compliance with the Boxing Act 

and its regulations remains the 

biggest challenge facing the sport 

and prospects of its development. 

The gravity of this issue is observed 

through the profile of boxers, 

their financial status owing to lack 

of control over the factors that 

determine their income, the state 

of boxing gyms across the country, 

the image of the sport in general 

and its reputation. In order to turn 

this situation around, enforcement 

of compliance with the Boxing 

Act and its regulations will be the 

cornerstone of the sport. Accordingly 

this programme will feature the key 

activities that are in line with the 

regulatory requirements of BSA.

Programme 2 comprises of the following 
sub-programmes:

BSA is making progress with regard to licensing, sanctioning 

and ratings. In line with the resolutions from the National 

Boxing Indaba of 2013, we have organised two workshops 

for women empowerment in 2015/16. As a result women 

have been given opportunities  to promote two (2) 

international tournaments. 

In 2016/17 we intend to focus on the following: 

• Licensing, sanctioning and ratings

• Licensees training and development

• Regulations compliance and enforcement

the licensing, sanctioning and ratings sub-program 

accommodates the activities and expenditure that relates 

to the potential licensing (boxers, promoters, managers and 

trainers) based on their fulfillment of the requirements of 

their respective categories. The sanctioning of all boxing 

events falls under the jurisdiction of BSA as well the rating of 

all boxers in the respective divisions they fight under. 

the licensees training and development entails awareness 

creation and education of licensees about compliance 

requirements so that they can conform to the norms and 

standards. It is anticipated that this will culminate towards 

the improvement of their professional standards in their 

respective categories. 

the regulations compliance and enforcement sub-

programme will duly drive the activities of ensuring 

compliance by the respective role-players to the rules and 

regulations nationally. 

 PART B
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STRATEGIC OBJECTIVE ANNUAL TARGETS FOR 2016/17

STRATEGIC 
OBJECTIVE

5 YEAR 
STRATEGIC  
PLAN 
TARGET 

AUDITED/ACTUAL 
PERFORMANCE

BASELINE 
2015/16

ESTIMATED
PERFORMANCE
2016/17

MEDIUM-TERM TARGETS

2012/13 2013/14 2014/15 2017/18 2018/19 2019/20

Licensees’ 
training and 
development

1300 
licensees 
trained and 
developed

New 
indicator

250 
licensees 
trained and 
developed

300 licensees 
trained and 
developed

350 
licensees 
trained and 
developed

400 
licensees 
trained and 
developed

450 
licensees 
trained and 
developed

Compliance 
and 
enforcement

690 site 
inspections 
conducted  
and 
compliance 
reports 
issued

New 
indicator

90 site 
inspections  
and 
compliance 
reports 
issued

90 site 
inspections  and 
compliance 
reports issued

100 site 
inspections 
and 
compliance 
reports 
issued

100 site 
inspections 
and 
compliance 
reports 
issued

100 site 
inspections 
and 
compliance 
reports 
issued

Women in 
boxing

210 women 
licensed 
to operate 
in various 
aspects of 
boxing.

New 
indicator

New 
indicator

New 
indicator

70 women 
licensed 
to operate 
in various 
aspects of 
boxing. 

80 women 
licensed to 
operate in 
various aspects 
of boxing.

90 women 
licensed 
to operate 
in various 
aspects of 
boxing.

100 women 
licensed 
to operate 
in various 
aspects of 
boxing.

110 women 
licensed 
to operate 
in various 
aspects of 
boxing.

Ratings and 
sanctions 

460 
tournaments 
sanctioned 

12 12 12 12 12 12 12 12

National 
coverage 

3770 
licenses 
issued 

898 1008 905 1000 1020 licenses 
issued 

1030 
licenses 
issued 

1040 
licenses 
issued 

1050 
licenses 
issued 

Associations 
assisted 

125 new 
associations 
established 

New 
indicator

9 new 
associations 
established

10 new 
associations 
established

10 new 
associations 
established

10 new 
associations 
established

PROGRAMME PERFORMANCE INDICATORS AND ANNUAL 
TARGETS FOR 2016/17

PROGRAMME 
PERFORMANCE 

INDICATORS

AUDITED/ACTUAL 
PERFORMANCE

BASELINE 
2015/16

ESTIMATED 
PERFORMANCE 

2016/17

MEDIUM-TERM TARGETS

2012/13 2013/14 2014/15 2017/18 2018/19 2019/20

strategic oBjective: licensees’ training and develoPment

Number of licensees 
trained and developed

 250 300 350 400 450

Number of capacity 
building sessions 

 2 Workshops
5 Training 

3 Workshops
5 Training 

3 
Workshops
5 Training 

3 
Workshops
5 Training 

3 
Workshops
5 Training 

strategic oBjective: comPliance and enforcement 

Number of site 
inspections conducted 

90 100 110 120 130

Number of compliance 
reports

90 100 110 120 130

strategic oBjective: women in Boxing 

Number of women 
licensed 

New 
indicator

60 70 80 90 100

strategic oBjective:  national coverage 

Number of licensees 1000 1020 1030 1040 1050

strategic oBjective: rating and sanctioning 

Number of tournaments  
sanctioned

77 84 85 90 100 110 120 130

Number of ratings 
conducted

12 12 12 12 12 12 12 12
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PROGRAMME 
PERFORMANCE 

INDICATORS

AUDITED/ACTUAL 
PERFORMANCE

BASELINE 
2015/16

ESTIMATED 
PERFORMANCE 

2016/17

MEDIUM-TERM TARGETS

2012/13 2013/14 2014/15 2017/18 2018/19 2019/20

strategic oBjective: associations assisted 

Number of associations 
formed  

New 
indicator

9 10 10 10

PROGRAMME PERFORMANCE INDICATORS AND QUARTERLY 
TARGERTS FOR 2016/17

PROGRAMME 
PERFORMANCE 

INDICATOR

QUARTERLY
BIANNUAL

ANNUAL

ANNUAL 
TARGET 
2016/17

CUMULATIVE/ 
NON-

CUMULATIVE
QUARTER

ONE
QUARTER

TWO
QUARTER 

THREE
QUARTER 

FOUR

strategic oBjective: licensees’ training and develoPment

Number of licensees 
trained and developed 

250 Cumulative 30 82 82 56

strategic oBjective: comPliance and enforcement 

Number of site inspections 
conducted 

100 20 30 30 20

Number of compliance 
reports

100 20 30 30 20

strategic oBjective: women in Boxing 

Number of women licensed 70 45 10 10 5

strategic oBjective: national coverage 

Number of licensees 1020 840 60 60 60

strategic oBjective: associations assisted

Number of new 
associations assisted 

9 5 4

Purpose:  To promote and market boxing to improve its 

public profile, increase its brand value as well as coordinate 

premium BSA events across the country. 

The overall purpose and goal of this programme is to raise 

the public profile of BSA and boxing and to increase its 

brand value to such an extent that the general public and 

sponsors will compete for a space within boxing programmes 

and to enlist their support and resources for its further 

development. BSA has an urgent need of ensuring that 

the programme is strengthened by deploying appropriate 

resources and establishing it fully to be a world class and well 

run entity.

Programme 3 comprises of the following sub-programmes:

• Marketing and branding 

• Communication 

• Stakeholder mobilisation and lobbying

• Events Coordination 

• Revenue generation 

The marketing and Branding sub-programme develops a 

marketing strategy and plan to attract sponsorships and 

increase the support base of boxing in the very competitive 

environment and to improve the overall brand position 

of boxing. To this extent BSA has secured partnerships 

with the SABC and SRSA to increase demand for boxing in 

communities and this has translated into 1,3 million viewers 

per broadcast tournament . An agreement have further 

been reached with Supersport to broadcast live boxing 

tournaments. The SABC has at the time of concluding this 

document, broadcast nine (9) live boxing tournaments in the 

2015/16 financial year. Boxing SA would like to build on this 

further and increase coverage in 2016/17. A review will be 

conducted in April 2016 to determine targets for the future. 

The communication sub-programme has developed and 

delivered communication messages with expressed purpose 

of putting BSA on a public pedestal by communicating its 

programmes nationwide on a sustained basis. 

the stakeholder mobilisation and lobbying sub-programme 
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is the vehicle and means to stretch and reach out to different 

constituencies in both the state sector and within civil 

society in general as well as meaningfully rallying all the 

boxing role-players to play their full role in the national life of 

Boxing South Africa. 

The events coordination sub-programme coordinates all the 

premium boxing events under the jurisdiction of BSA and 

ensures that all the BSA sanctioned events are staged in a 

manner befitting the image and stature of BSA. 

The revenue generation sub-programme explores different 

options for funding the revenue shortfalls and proposes 

strategies for funding the growth and sustainability of the 

BSA.   

STRATEGIC OBJECTIVE ANNUAL TARGETS FOR 2016/17

STRATEGIC 
OBJECTIVE 5 YEAR STRATEGIC PLAN TARGET 

AUDITED/ACTUAL PERFORMANCE
BASELINE 
2015/16

ESTIMATED
PERFORMANCE
2016/17

MEDIUM-TERM TARGETS

2012/13 2013/14 2014/15 2017/18 2018/19 2019/20

Marketing and 
Communication 
strategy

Profile the organization and communicate 
effectively with stakeholders

New indicator New indicator New indicator New Indicator Develop and approve 
marketing and 
communication strategy 
drafted

Marketing and 
communication strategy 
approved 

Marketing and 
communication strategy 
implemented

Marketing and 
communication strategy 
implemented

Events coordination 
(internally promoted)

20 premium boxing events promoted New indicator New indicator New indicator 3 premium boxing events 
promoted

5  premium boxing events 
promoted

5 premium boxing events 
promoted

5 premium boxing events 
promoted

5 premium boxing events 
promoted

Revenue generation Revenue generation strategy developed and  
implemented 

New indicator New indicator New indicator New Indicator Revenue generation 
strategy approved 

Revenue generation 
strategy implemented 

Revenue generation 
strategy implemented 

Revenue generation 
strategy implemented

PROGRAMME PERFORMANCE INDICATORS AND ANNUAL
TARGETS FOR 2016/17

PROGRAMME PERFORMANCE  INDICATORS

AUDITED/ACTUAL PERFORMANCE

BASELINE 2015/16
ESTIMATED

PERFORMANCE 2016/17

MEDIUM-TERM TARGETS

2012/13 2013/14 2014/15 2017/18 2018/19 2019/20

strategic oBjective: marketing and communication strategy 

Marketing and communication strategy is approved and implemented New Indicator Marketing and 
communication strategy 

developed  

Marketing and 
communication strategy 
approved

Marketing and 
communication strategy 
implemented   

Marketing and 
communication strategy 
implemented   

strategic oBjective: Boxing sPonsorshiP

Number of sponsorships secured New indicator New indicator New indicator 2 2 3 3 4

strategic oBjective:  events coordination

Number of premium boxing events promoted None None None 3 5 5 5 5

strategic oBjective: revenue generation 

Revenue generation strategy approved and implemented   Revenue generation 
strategy developed 

Revenue generation 
strategy approved 

Revenue generation 
strategy implemented 

Revenue generation 
strategy implemented

PROGRAMME PERFORMANCE INDICATORS & QUARTERLY 
TARGETS FOR 2016/17

PROGRAMME PERFORMANCE 
INDICATOR 

QUARTERLY 
BIANNUAL 

ANNUAL

ANNUAL 
TARGET 
2016/17

CUMULATIVE/ 
NON-

CUMULATIVE
QUARTER 

ONE
QUARTER 

TWO
QUARTER 

THREE
QUARTER 

FOUR

strategic oBjective: marketing and communication strategy 

Marketing and communication 
strategy is approved

3rd Quarter 1

strategic oBjective: Boxing sPonsorshiP

Number of sponsorships secured 2 1 1

strategic oBjective: events coordination 

Number of premium boxing events 
promoted

5 Cumulative 1 1 2 1

strategic oBjective: revenue  generation 

Revenue strategy approved 3rd Quarter 1
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STRATEGIC OBJECTIVE ANNUAL TARGETS FOR 2016/17

STRATEGIC 
OBJECTIVE 5 YEAR STRATEGIC PLAN TARGET 

AUDITED/ACTUAL PERFORMANCE
BASELINE 
2015/16

ESTIMATED
PERFORMANCE
2016/17

MEDIUM-TERM TARGETS

2012/13 2013/14 2014/15 2017/18 2018/19 2019/20

Marketing and 
Communication 
strategy

Profile the organization and communicate 
effectively with stakeholders

New indicator New indicator New indicator New Indicator Develop and approve 
marketing and 
communication strategy 
drafted

Marketing and 
communication strategy 
approved 

Marketing and 
communication strategy 
implemented

Marketing and 
communication strategy 
implemented

Events coordination 
(internally promoted)

20 premium boxing events promoted New indicator New indicator New indicator 3 premium boxing events 
promoted

5  premium boxing events 
promoted

5 premium boxing events 
promoted

5 premium boxing events 
promoted

5 premium boxing events 
promoted

Revenue generation Revenue generation strategy developed and  
implemented 

New indicator New indicator New indicator New Indicator Revenue generation 
strategy approved 

Revenue generation 
strategy implemented 

Revenue generation 
strategy implemented 

Revenue generation 
strategy implemented

PROGRAMME PERFORMANCE INDICATORS AND ANNUAL
TARGETS FOR 2016/17

PROGRAMME PERFORMANCE  INDICATORS

AUDITED/ACTUAL PERFORMANCE

BASELINE 2015/16
ESTIMATED

PERFORMANCE 2016/17

MEDIUM-TERM TARGETS

2012/13 2013/14 2014/15 2017/18 2018/19 2019/20

strategic oBjective: marketing and communication strategy 

Marketing and communication strategy is approved and implemented New Indicator Marketing and 
communication strategy 

developed  

Marketing and 
communication strategy 
approved

Marketing and 
communication strategy 
implemented   

Marketing and 
communication strategy 
implemented   

strategic oBjective: Boxing sPonsorshiP

Number of sponsorships secured New indicator New indicator New indicator 2 2 3 3 4

strategic oBjective:  events coordination

Number of premium boxing events promoted None None None 3 5 5 5 5

strategic oBjective: revenue generation 

Revenue generation strategy approved and implemented   Revenue generation 
strategy developed 

Revenue generation 
strategy approved 

Revenue generation 
strategy implemented 

Revenue generation 
strategy implemented

The overall purpose and goal of this programme is 
to raise the public profile of BSA and boxing and 

to increase its brand value.“ “
“ “
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BSA has secured partnerships with the SABC and SRSA 
to increase demand for boxing in communities and this 

has translated into 1,3 million viewers per broadcast 
tournament.
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LINKS TO OTHER PLANS
2016/17

PART C

LINKS TO THE LONG-TERM 
INFRASTRUCTURE AND OTHER 
CAPITAL PLANS

None  
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